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N.A.C.C. Traffic Managers 
Report Progress in Rail 


Rate Adjustment Effort 


New Car Loading Methods Also Prove Satisfactory 
In Reducing Damage to Cars in Transit 


Detroit, Sep? 9.—Further progress by rail lines in meet- | 
ing the requirements of the automobile industry as to rates 
and minimum carload weights was reported at meeting of | 
the traffic managers, members of the National Automobile 
Chamber of Commerce here today. 


Favorable experience was also re- 
ported in trial shipments made in | 
freight cars equipped with perma- | 
nent devices for the upending and 
double decking of automobiles. In 


> 


one case three carloads of automo- | 
biles were in a train wreck, which | 
seriously damaged other shipments | 
without any damage to the automo- | 


biles, 
permanent devices. 

The railroads have also recently | 
changed the minimum carload | 
weights so that the use of freight 
cars of different lengths has been 
greatly facilitated instead of six dif- 
ferent sets of minima. According to 
the length of freight cars, there 
are now but two, viz.: 10,000 pounds 
for all freight cars up to 40 feet 7 
inches in length, with 12,500 pounds 
for longer cars in the East and 
12,000 pounds in the West. 

The meeting discussed a new basis 
of rates for shipments of trucks 
which are now included in the spe- 
cial tariff recently issued on the 
same basis as passenger automobiles 
and the ratings affecting the freight 
charges on a number of automobile 
parts. 

It was reported at the meeting 
that E. D. Grinnel, until recently di- 
rector of traffic of the Buick Motor 
Company, has been appointed gen- 
eral freight agent of the St. Louis 
Southwestern Railway at St. Louis, 
Mo. 

Factories represented at the meet- 
ing were Auburn, Buick, Cadillac, 
Chevrolet, Chrysler, Dodge, General 
Motors truck, Hupp, Lincoln, Nash, 
Packard, Olds, Rockne, K. A. Moore 
(N. A. C. C.) and J. S. Marvin 
chairman of the conference. 


M. E. A.-N. S. P.A. Members 
Rush for Show Space 


Detroit, Sept. 9.—Arrangements 
are now complete for the space 
drawing for the joint show of the 
M, E. A. and the N. S. P. A, at the 
Beok-Cadillac Hotel in this city on 
Thursday, September 22, at 10 a. m. 

The drawing this year is blind 
and will be conducted in two divi- 
sions. The first division will in- 
clude exhibitors whose contracts 
with remittances were received on 
or before August 16, 1932, and who 
gained election to membership 
prior to that date. The second di- 
vision will be held immediately 
after the first division drawing. 
This class includes companies 
whose contracts and remittances 
were received after August 16, 1932, 
and those elected to membership 
after that date. 

Each exhibitor or group of ex- 
hibitors will be assigned a number. 
Each number will be inclosed in a 
capsule and deposited in a box. The 
capsules will then be shaken up and 
drawn from the box one at a time, 
and the space chosen by the ex- 
hibitor whose number is drawn will 
be allotted by the show committee. 
Should all four choices be already 
allotted by the time an exhibitor’s 
number is drawn, the committee 


loaded in cars equipped with | 
| business conditions showing unmis- 


|sharp upturn in automobile sales in gained fourth and fifth place in new 
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‘CINCINNATI SALES IN | 
AUGUST SHOW SIGNS OF 
DEFINITE IMPROVEMENT 


Cincinnati, Sept. 9.—With general | 





takable signs of improvement, a) 


August has engendered a feeling of 
encouragement among distributors 
and dealers in Cincinnati territory. 
While increases were shown by six | 
types last month, compared with the | | 
same month a vear ago, the increase | 
in the case of Reo was 500 per cent. 


Dodge, Essex, Ford, Franklin, Hup-| 
mobile and Reo were the six referred 
to, while Cadillac and Lincoln each | 
sold the same number last month as 
in August a year ago. 

Registrations during August were 
630, as compared with 877 a year 
ago, a decrease of 247. The decrease | 
for July this year, compared with | 
1931, was 442. The August sales were | 
only forty below those of July. most | 
heartening to dealers, in view of the 
fact that August uSually is the worst 
month. 

“It is too early to venture any | 
forecast as a result of the improve- 
ment in August sales,” said Frank 
J. Santry, vice-president of the Cin- | 
cinnati Automobile Dealers’ Associa- 
tion. “There is a general feeling of 
optimism apparent, however, and 
unmistakable evidence of returning | 
confidence.” 





| 





will assign a space as near 
choice as is possible. 
Leaders in the parts, accessories, 
equipment and toois divisions of the | 
automotive industry are pointing out | 
the increased importance this year | 
of the third joint trade show : 


to his 


the M. E. M. A. and the N. S. P. A., 
scheduled to be held in Detroit from 
December 5 to 10 inclusive. 

There are a number of reasons 
why the show will be important to 
jobbers this year, and it is expected 
that the exhibits will draw the buy- 
ing and selling executives of the 
wholesaling fraternity from all parts 
of the United States and Canada, 
as well as a representative number 


from overseas. There are indica-|'94ad commission for non-payment 
tions that there will be a heavy |0f the state mileage tax. They 
claimed they were not subject to 


acceptance of the invitations which 
are being mailed to a selected list 
of recognized jobbers. 

Important improvements in pres- | 
ent lines as well as brand new} 
items, will be announced at this 
year’s show in greater numbers than 
before, because many manufactur- 
ers have been holding off for signs 
of improvement in business before 
bringing out their new develop- 


(Continued on Page 8) 
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Ford Resumption Expected to 
Boost September Production 


a nS) 


AUBURN ADVANCES TO 
_ SEVENTH PLACE IN THE 
JULY REGISTRATIONS 


Auburn, Ind., Sept. 
registration figures for the month | 


| born, 


Better Feeling Pursues ‘tedetee as General Business 


Gains and Dealer Stocks Shrink Further 


By CHRIS SINSABAUGH 


Detroit, Sept. 9.—Ford, 


for vacations and inventory, t 


resuming operations at Dear- 


has put a different angle on production this week. 
9—New car| Whereas for nearly a month Ford here has been shut down 


he resumption of his assembly 


of July show Auburn in seventh po- | lines ought ton mean September output better than August for 
~¢the industry in general. 


sition, nationally, as compared with 
twelfth position for the month of | 
June, N. E. McDarby, vice-president | 
in charge of sales of the Auburn | 
Automobile Company, said today. 
This remarkable advance in posi- 


| tion, Mr. McDarby believes, was due 


to the success of the new Auburn 
merchandising program, instituted 
|early in June. 

The success of _ this program 


|car registrations for Auburn in many 
of the leading cities of the United 
months of June 
McDarby said, and it | 
enabled Auburn to maintain this | 
position through the month of Au- 
gust in most of these centers. 


PIERCE-ARROW SALES 
FOR AUGUST TOPPED 
JUNE AND JULY MARK’ 


Buffalo, N. Y., Sept. 9.—Piere e. | 
| Arrow retail deliveries for the month 
of August show an increase of 60 per | 
cent, over the month of July and of 
13 per cent, over August, 1931, ac- | 
cording to A. J. Chanter, first vice- 
president and general manager of | 


the company. The month’s business 
also represents an increase over June. 

“This increase,” said Mr. Chanter, 
“is of especial significance because 
it indicates that the fine car market 
is very sensitive to the improvement 


|in business sentiment. 


the | 


“Our distributors throughout 


|country report a pronounced revival | 


of interest which positively points to | 
a further improvement in sales dur- | >| 
ing the current month and October.’ 


STATE COURT KILLS 
INJUNCTION HELD BY 
2 TRUCK COMPANIES 


Quincy, Fla., Sept. 9.—A tempo- | 
rary injunction which two motor | 
transportation companies recently 


obtained to prevent the state rail- 
road commission from halting their | 
operations has been dissolved by . 
Circuit Judge E. C. Love. 


The Blue Truck Line of Live Oak 


ing Company of Jacksonville ob- 
tained a temporary injunction fol- 
lowing their suspension by the rail- 


certain provisions of the Florida 
motor transportation law because | 
they were contract carriers and not 


Following issuance of the court 
order, officials of the railroad com- 
mission at Tallahassee said suspen- 
sion of the two companies still was 
in effect, although they expected 
the suspensions to be lifted as soon 
as the companies pay their back 
taxes. 





| developments 
| design as applied to completed mo- 


PARTS- ACCESSORY 
MAKERS TO EXHIBIT 
AT NATIONAL SHOWS 


New 
ers of accessories, 


York, Sept. 9.—Manufactur- 
parts and serv- 


ice equipment, who are members of | 


the Motor and Equipment Manu- 
facturers Association, received 
vitations this week to exhibit their 


products at the coming thirty-third | 


annual automobile shows in New 
York and Chicago. 

The New York show will be held 
in Grand Central Palace, January 


7 to 14, 1933, aia the Chicago show 


in the Coliseum, January 28 to} 
; February 4. 
| The Motor and Equipment Man- 


ufacturers Association, in co-opera- 
tion with the National Automobile 
| Chamber of Commerce, expects to 
| make extended efforts to develop 
the national] automobile shows into 
expositions which are completely 


representative of all manufacturing | 


divisions of the industry. 

In addition to giving visitors to 
the shows a preview of the latest 
in engineering and 


| tor vehicles, it is planned to include 
exhibits of the parts and accessories | 

going into the new cars as original | 

; equipment, 


replacement parts and 
accessories that will bring present 
cars up to date, and the newest de- 
velopments in machinery and tools 
for automotive maintenance work. 

Leaders of the industry have ex- 


Others in the mass-production 
class are running along at a rather 
| Slow pace, neither losing nor gain- 
|ing. So if Ford comes in with from 
| 2,000 to 2,500 units a day the effect 
| will be decidedly noticeable when 
| the count is taken at the end of the 
| month, 

Although Ford has been running 
| since last Tuesday. he hardly has 
|had time to gather real production 
; Speed. So it is likely that it will 
}not be until next week some time 
when he gets under way in earnest. 
|In the meantime the hired help— 
that is, those who were on the pay 
roll prior to the shutdown—are be- 
ing called back. Probably from 
sixty to seventy thousand will be 
working within a few days. 

Among the other plants little is 
[heard of production. It is evident 
that dealers are not making any 
j large commitments at the present 
|time. Retail sales throughout the 
country, on the other hand, are re- 
ported to unusually good, consider- 
ing present conditions and the time 
of the year, which leads to the belief 





that the dealers are selling from 
stock and not replacing the cars 
delivered. 


This phase of the situation led 
Alfred Reeves, vice-president of the 
National Automobile Chamber of 
Commerce, here this week for the 
directors meeting. To predict that 
the industry will finish the year 


COMPLETE STUDY 
| OF TRUCK TRANSPORT 


| 


pressed the belief that the begin- | 


ning of 1933 will see not only an 
increased interest and demand for 


| new automobiles, but a heavier use 


of cars already in existence, which 
automatically will increase the need 
for repair parts, accessories and 
servicing equipment. 

Members of the M. E. M. A. na- 
tional shows committee are George 
L. Brunner, Brunner Manufactur- 
ing Company, Utica, N. Y.; David 
Beecroft, Bendix Aviation Corpora- 
tion, South Bend, Ind., and Clyde 
P. Brewster, 
Company, Lancaster, Pa, 


| Washington, Sept. 9.—Although 
there is apparent some tendency 
toward consolidation and large-scale 
operation in the motor-freight field, 
the industry is still predominantly 
one of small fleets and individual 
management, according to a survey, 
the first ever accomplished, of motor 
truck freight transportation, and re- 
ported in a bulletin issued by the 
Department of Commerce. 

| The survey was conducted in 193) 

| jointly by the Bureau of Public 


K-D Manufacturing | 


«© ontinued on Page 8) 








Up 30. 


South Bend., Ind., Sept. 9.—De- 
Studebaker cars to con- 
sumers and retail 
branches for August this year was 
30.8 per cent. greater than those at 
the preceding month. 

Deliveries of Studebaker and 
Rockne cars combined for August 


1932 was 17.6 per cent. ahead of 
July and 21.9 per cent greater than 
the number of Studebaker cars de- 
livered in August of last year at 
which time the Rockne line of cars 
had not been introduced. 


liveries of 


by dealers 


Studebaker Retail Sales 


8% for August 


‘MARMON SALES 
| REPORTED HIGHER 


Indianapolis, Sept. 9.—G. M. Wil- 
liams, president of the Marmon Mo- 
tor Company, states that shipments 
and registrations of Marmon cars 
have jumped materially during the 
past month, 

During the last three weeks of 
August shipments exceeded those 
for any similar period since May of 
this year. The largest gain was in 
the sixteen-cylinder models, he said. 
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FINANCIAL NEWS 


WATERBURY CLOCK CO. 





Hartferd, Conn., Sept. 9.—Water- 
bury Clock Company stockholders at | 
a meeting appointed a committee to | 


investigate the offer of James R. 
Sheldon to acquire $500,000 of com- 
pany preferred stock under certain 
conditions. Meeting of sharehold- 
ers has been adjourned until Sep- 
tember 15. The company, 
receivership, had asked the court’s 
permission to borrow $250,000, but 
the matter has been deferred pend- 
ing decision on the Sheldon offer. 


CLEVELAND EMPLOYMENT UP 

Cleveland, Sept. 9.—Gains in tex- 
tile and miscellaneous groups caused 
a slight gain in employment in 
Cleveland in August. Index figure 
is now 66.7, against 66 in July and 
81.2 in August a year ago. 


ELECTRIC AUTO LITE 
Toledo, Sept. 


quarterly dividends of 30 cents on 


common and $1.75 on preferred, 





now in| 


9.—Electric Auto| 
Lite Company has declared regular | 


both payable October 1 to stock of 
record September 20. 


REO GARAGE WINS 
A. A. A. JULY AWARD | 


Brooklyn, N. Y., Sept. 
| Reo Garage of 307 Stanhope St., 
| operated by Louis E. 
Reichold, received the A. A. A. ef- 
ficiency award for July. 

The service station has one tow 
| car with a dolly and a light service 
| car. The shop is_ excellently 
equipped and manned by first-class 
mechanics. Although not located 
in the automotive section of Brook- 
lyn, the garage has a good business. 
| This they atribute to the use of 

modern equipment and fast, cour- 
teous service. 


ENRIGHT IN BROOKLYN. FOR 
LONG ISLAND BANKERS, INC. 

New York, Sept. 9.—Gerald S. 
| Enright, formerly with the Auto 
Dealers Discount, is now covering 
the Brooklyn territory for the Long 
Island Bankers, Inc., of 161-10 Ja- 
maice Ave.. _Jamaica, a 


e IN A WORLD OF 
CHANGE CLING 
TO THAT WHICH 
ENDURESe 


ROMAN PROVERB 


9.—The | 


and Otto} 


'WILLARD BATTERY 
| SALES TOP LAST YEAR | 


Indianapolis, Ind., Sept. 9.—Sales 
|of Willard storage batteries in the 
| Indianapolis district show an in- 
lecrease of 12 per cent over 1931, ac- 
}cording to announcement made by 
N. G. Wolf, district manager of the 
| Williard Storage Battery Company 
lat the summer meeting of Indiana 
Willard dealers held here. 

Approximately 150 Willard dealers 
land salesmen were present at the 
meeting during which talks were 
made by factory representatives. 
George A. Borchik, business coun- 
selor, spoke on the value of uphold- 
ing quality instead of appearing to 
the present low price market, and 
L. M. Madiel, zone manager, an- 
nounced the new models of Willard 
batteries designed to meet present- 


|day requirements of high compres- 


sion motors. 
L. T. Cresswell, head of the In- 
land Battery and Electric Company, 





local distributor, presided at the 


meeting. 








35,000 dealers have 
accepted the Willard proposition 


because it offers them a sound, 


profit-making opportunity. An 


opportunity that does not change 
with the shifting winds of trade .. 


a consistent proposition. A propo- 


sition that enables a dealer, with 


ambition and an appreciation of 


customer good-will, to build for 


tomorrow as well as for today. 


Willard 


WILLARD STORAGE BATTERY CO. 


CLEVELAND «+ LOS ANGELES 
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| SPARKS from JJETROIT 


| * * * 
Terraplane Flights 
*K * * 

Believe or Not 








/ * Ba * 
Safety Is Cheap 
* * * 
Keep Shining 
x oo 


Chris Sinsabaugh—Detroit Editor 











| Bape air and water—they’re all alike to this column 
| conductor. But “Anchors Aweigh” no longer is my 
theme song, so why not swing to a combination of terra firma 
and “upstairs” for the big thought in today’s column? 

The Terraplane’s air-minded activities are the backlog 
that starts the keys jumping on the old typewriter, for the 
/promotion of this new Hudson product has deviated from 
| the conventional in the variety of stunts that have spread its 
|fame from coast to coast. With Amelia Earhart for its god- 
| mother, though, it was to be expected that the Terraplane 
| would hook up with aviation. It has, and how! 

} * 7 7 

WE’VE HAD A Terraplane cashing in through the suc- 
cessful efforts of two women aviators to establish an endur- 
‘ance record over Long Island. While the test was on a 
| Terraplane encircled the flying field for the entire 196 hours 
of the flight to prove its reliability and endurance, averaging 
thirteen and one-half miles per hour and doing nineteen miles 
to the gallon. 

There’s been the installation of a Terraplane motor in an 
jairship which flew from Detroit to Toronto, the longest 
'flight, it is said, of an airship powered by an automobile 
‘engine. But the crowning and most recent stunt of all has 
| been to launch an airplane from a Terraplane’s top deck. 

* ™ ok 

ED SCHIPPER, Hudson publicist, back on the job 
following a two months’ illness, tells me about this sensa- 

tional happening. It took place in Los Angeles. Boots La 
| Boutilier, movie stunt aviator, piloted the plane and Frank 
|Randall, drove the Terraplane. On a platform perched on 
| the automobile was the plane. The motors of the car and 
| plane were started simultaneously. The Terraplane jumped 
| into its str ide, and when it had attained the necessary launch- 
|ing speed the plane took off successfully in 350 feet. 

“This experiment is of great value commercially,” says 
| Schipper, “for it proves that the superior acceleration of the 
| modern automobile used this way will enable a plane to reach 

| flying speed in a much shorter distance than would be pos- 
‘sible by the plane alone.” 
. & * a» 

YOU'LL BE THINKING of such old sayings as “He 
who came to scoff remained to pray,’ “The proof of the 
pudding” and sich when you hear the story Jack Beckert, 
Dodge dealer at 5935 Grand River Ave., Detroit, has to tell. 

Beckert sold a Dodge fitted with safety glass. The cus- 
tomer balked at the extra charge and belittled shatterproof 
glass. Whereupon the Dodge dealer agreed that he wouldn’t 
charge for the extra equipment, but stipulated that if at any 
time the car should be in a smash-up and safety glass saved 
‘the occupants from injury the customer was to send him a 
'check for the extra item. 
| Two days after the car was delivered the owner’s wife 
| became involved in an accident. Safety glass saved her from 
/serious injury. The next day Beckert received a check for 
| $100, or about six times the cost of the glass, from the grate- 
'ful husband. The Dodge dealer returned the check, with a 
'notation that the customer owed only the cost of the glass. 

> * * 
| THAT STORY the column carried recently about Ab 
Jenkins, Pierce-Arrow’s ace driver, having turned a million 
|miles and of how Ray McNamara had done a million and a 
‘half since 1903 has stirred up interest in mileage perform- 
ances, 

Studebaker comes to bat with data on the performances 
of members of its 100,000-Mile Club. The leading performer 
is E. C. Witney of Winnemucca, Nev., who has driven one 
|Studebaker 520,000 miles, the records show. Henry C. 
| Schultz of St. Louis has 485,000; G. Alloway, Seattle, 477,- 
/000; F. C. Young, Fort Wayne, 476,750. It is estimated that 
‘the aggregate mileage of all cars in the Studebaker club 
‘approximates 150,000,000 miles. 

Mebbe our skeptical customer who questioned the 
McNamara performance will realize that a million miles is 
not beyond the range of possibility. 


te * of 
READING THAT WELL-KNOWN house organ, 
“The Willys-Overland Starter,” we filch a Harry Harper 
epigram. The vice-president in charge of sales hands us a 
humdinger: “A pessimist can’t run an optimistic organiza- 
tion. When the sun doesn’t shine for the boss, it’s apt to be 
a rainy day for the salesman.” 
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This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. It wants you to pass on 
your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 
let us get it ready for publication. Your achievement or your mistake 





may help another salesmen to make sales or aveid errors that cost 
you commissions. 

Dealers read this page. 
these problems that affect the work of your salesmen, the men on the 
firmg line, the men who bring home the bacon or don’t. 


Give us the benefit of your reactions on 


How Are Your Advertising Costs? 
lf High, Whose Fault Is It? 


In the current issue of Patton’s Monthly, published by | costumes 
the Pittsburgh Plate Glass Company, there is an article on| remainder of the program was de- | 


INDIANA CHEVROLET MEN 
HOLD SEPTEMBER RALLY 


Indianapolis, Ind., Sept. 9.—More 
than five hundred Indiana Chevro- 
let dealers and salesmen attended 
the September rally staged by zone 
| Officials at the Claypool hotel here. 
| The program was in the nature of 
an old-tme political rally. 
Howard, zone manager, presided, in- 
troducing the various imaginary 
candidates for the office of leading 
choice in automobile sales. L. G. 
Simmons, sales promotion manager, 
manned the microphone behind the 
stage curtain and set forth the plat- 








form of each of the aspiring can- | 


didates. 
Following the political travesty, 
were discarded and the 


advertising by E. H. Brown, offering some suggestions to} voted to the serious discussion of 
merchants generally on the important matter of advertising. 
While Mr. Brown makes his appeal general in scope, the 
automotive merchant can benefit from his advice, exactly as 


well as can the man who sells butter and eggs or neckties. 


The following is Mr. Brown’s argument: 


ne Ce Bee ee... 


another myth that should be ex- 
ploded. There is only one kind of 
advertising that is costly—the| 
wrong kind! It represents money | 
spent with little or no return. 

Take the case of a merchant in 
a litle town of, say, 7,000 popula- 
tion, which represents approxi- 
mately 1,400 families. In this town 
is published a daily newspaper with 
a circulation of about 3,000 copies 
and an advertising rate of around 
2 cents a line, or about 30 cents an 
inch, The merchant who desires to 
reach those 1,400 families can hard- 
ly do better than place his mes- 
sage in the daily newspaper. 

Suppose, however, he elects to 
stay out. Where else can he adver- | 
tise? Circulars, handbills, church | 
programs, road signs and so on. | 
But, while these may be excellent | 
supplementary media, they ¢an’t 


supplant the newspaper for quick, |Chrysler Motors 
certain results, , ; 


Staying out of the newspaper is | Changes in the field sales personnel 
bad advertising judgment, Bad | in the Louisville, Ky., and Oklahoma 
judgment is always costly. The! city, Okla., zones. 
trouble is that the very merchants In the former, R. J. Simons has 
who advertise improperly are the/ been appointed sales representative 
ones who complain about the high }to succeed A. C. Wolf, resigned. In 
cost of advertising. The good ad-| the jatter, Nathaniel Stimson has 
vertiser knows better, |been appointed sales representative 

There is another wrong kind Of |t succeed D. M. Beal, promoted to 
advertising. There-are many other the position of special representative 
wrong kinds, too, but this particular | 4.<ioned by the factory to the Dal- 
one is so prevalent that it deserves las. Tex. region P 
classification as a contagious dis-| . 
ease. 

This is the ad that merely fills 
space and runs on day after day, | 
week after week, and month after | 
month with never a change of copy. 
I know of a tailor who advertised 
Easter suits every day for seven 
solid years. Naturally he complained 
of the high cost of advertising. 

You can spot these ads the mo- 
ment you see them, Here’s one: 


JOHN JONES 
Dealer in Meats and Groceries 
Our Butter Can’t be Beat 
Please Give Us A Trial 


John Jones inserts this masterly 
composition in the paper and experi- 
ences a fulsome glow of pride. The 
next day he forgets to change it, and 
the next, and the next. In the mean- 
time he has signed a contract to use 
that space for six months or a year. 
Without a change of copy, the news- 
paper naturally prints the same old 
advertisement over and over again. 

In the first place that advertise- 
ment won’t sell butter or meats or 
groceries because it’s a poorly writ- 
ten ad, There is no sales appeal in 
it. In the second place, people get 
tired of reading the same thing s0 | 
many times, John Jones certainly 
wouldn’t go to the same cinema 
every evening for a year, but some- 
how or other he doesn’t think of his | 
advertising that way. 

At the end of the six months, or order. 
year, John Jones cast up accounts} Persistence, plus the fortuitous 
and arrives at the conclusion that | appearance of a coyote, turned the 
“Advertising doesn’t pay” or that “It | trick for E. G. Ormsbee, Burlington, 
costs too much.” | Col., when he was making his fifth 

Even if the merchant can’t write | call on Rancher Joe, who had used 
metropolitan style advertisements he |sulphurous language on the four 
can at least change his copy daily.| prevjous occasions to impress on 


the eyesore on the long-suffering 
public? 


The merchant who insists on not 


‘nored by his customers is in a mighty 
bad fix. 

Advertise in your daily newspaper, 
tell the people something about your 
store and your merchandise, quote 
| prices, and change your copy daily. 
|Do this and you'll soon be surprised 
|at the low cost of advertising. You'll 
'find that your advertising costs you 
nothing at all; that it pays for itself 
in increased business, 


DODGE MAKES SHIFTS 








Here are some _ typical 
picked at random: 
This is the story of F. L. (Pop) 


Warner of Schenectady, who many 


sell a Chevrolet to a General Elec- 
tric “big shot.” Repeated calls 
failed to land the prospect, who 
said he wanted a larger car. 
due time along came the annual 
new Chevrolet model, larger than 
before. Pop got on the trail again, 
only to find that the prospect had 
been sent to Europe on company 
business. So Pop gathered all 
available data on the new car cnd 
began a long distance solicitation 
by correspondence with the pros- 
pect in Red Russia. 
the executive returned, and Pop re- 








turned to his employer with the | 


IN FIELD PERSONNEL 


Detroit, Mich. Sept. 9. — Dodge | 
| Brothers Corporation, division of | additional tax of one cent a gallon 
has announced | 


ROMANCE AND CHEVROLETS 


|} months ago was told by his boss to | 
pasture. 


In | 


changing copy will discover that the | 
readers completely ignore his mes- | 
sage. And the merchant who is ig- | 


the fall selling campaign. H. B. 
Hatch, manager of the Cincinnati 


region under which the local zone | 


is operated, was called to the plat- 
form and he congratulated the 
Hoosier dealer organization on the 
improved showing made in August 
sales. 


'PENNSYLVANIA RULES 


Philadelphia, Sept. 9. All con- 
| verted passenger automobiles must 
be reclassified as commercial vehi- 
|cles, so the owner or operator will 
have to pay the larger registration 
| fee, according to a ruling announced 
| by the Pennsylvania Department olf 
| Revenue. 

| The decision was brought 





about 


| through the revelation that 2,209, 


| passenger automobiles in the state 


i been converted 


|rear portion of the passenger body 
}and the substitution of a truck body. 


AND WHAT NEXT? 
Mobile, Ala., Sept. 9 (UTPS).—An 


| 


on gasoline is being proposed by 
county officials to be used in retir- 
ing outstanding debts against road 
and bridge funds. The tax has been 
recommended by the board of rev- 
enue and read commissioners. 





| NEW CADILLAC DEALER 


Brocklyn, N. Y., Sept. 9.—-Cadillac 
Motor Car Company of 
announces the appointment 


Nachman Motors Corporation, 94-15 | 


as 


Merrick Blvd., Jamaica, L. I., 


| dealers for that section. 





|; would 
In the spring 





;son believes in selling as many ac- | 


| employer. 





It costs not a penny more than to|Ormsbee that the old four-cylinder 
let the ad stand. Then why inflict! touring car was still plenty good 














We sometimes tend to think that all romance has gone} chrysler 6 
out of business in these days of steam and gasoline. 
nothing could be further from the truth, 
that has popularized gasoline we can find romance and hard | 
work going hand in hand. Some instances of this recently 
came to hand from the Chevrolet organization; instances | Dodge 8 
that have occurred in the run-of-the-mill day’s work of some | Essex 
of its 25,000 retail salesmen, the men on the firing line. 
cases" Dane 


But | 
In the industry | 


enough. On the fifth call Ormsbee 
was Visiting with Joe while trying to 
summon enough courage to mention 


| 
the subject of a new car when a| 
coyote went loping through Joe's | 


“Grab your gun, Joe; we'll knock 
him off,” said Ormsbee, and 
gave chase in Ormsbee’s Chevrolet 
demonstrator, which the rancher 
wouldn’t even look at before. 

Por forty-five minutes the weird | 
demonstration ranged through un- | 
derbrush and gulleys, over rock- | 
strewn hills and every conceivable 
type of roadless terrain, until Joe 
asked how high a fence the car 
jump. The demonstration 
ended when they touched sixty on 
a steep, rocky hillside. Joe got the 
coyote, and Ormsbee got the order. | 

In Bemidji, Minn., Joanis Erick- | 


they | 


cessories as possible with every new 
car he delivers so as to swell his own 
commissions and the volume of his 
Recently, on one of the 
hothest days within the memory of 
the oldest citizens, he sold a sport 
coupe, complete with all accessories, | 
including a hot water heater. 


| 
| 
| 
| 
| 
| 
| 
| 


H. C.| 


ON CONVERTED VEHICLES | 


into trucks, | 


principally by the removal of the} 


{they have been offered for sale by dealers in the various 
Brooklyn | 


of | 


his Is Your Page 


Retail Salesmen—I 





_ Never Let Them Get Out of Touch 


which has been in operation 
factors in making this plan 


gestion for this work made 
erator: 

The continuance of the success of 
Auburn's new merchandising cam- 
paign is going to depend a great 
deal on how effectively and how 
thoroughly you follow up all pros- 
pects that you have on record. 

In many points, we have found 
that the prospects come back as 
high as seven or eight times before 
they are finally sold. Many, how- 
ever, don’t come back a_ second 
time and with this class of pros- 
pects it is necessary that your sales- 
men go after them. They are still] 
your prospects until they buy some 
car. Every other day your entire 
list of prospects should be reminded 
of Auburn and Auburn’s new mer- 
chandising plan. Your list should 
be split up among your salesmen 
land a definite record kept of all 
procedure—every few days “redeal” 
the prospect cards giving each 
salesman a new set to work on. 





The entire list should receive a 
follow-up letter, either from the 
salesman or the company. This fol- 


low-up can be a typed form letter, 
|copy of your latest newspaper ad 
(your -paper can supply proofs) a 
personal letter covering this pros- 
pect’s particular case, or the series 
of three cards as prepared and rec- 


— USEDC 


Automotive Daily News 





} 


unremitting folowing-up of all prospects. 


Auburn is vigorously promoting its merchandising plan, 


for some weeks. One of the 
a success is a consistent and 
Here is the sug- 
in the current Auburn Accel- 
| 
| ommended by the factory. In addi- 
tion to the above, they should be 
called on the telephone. 

Today a thorough and definite 
plan of follow-up procedure is more 
essential than formerly. Salesmen 
and also dealers and distributors, 
who are aggressively following every 
prospect and particularly those who 
have received appraisals, are doing 
a remarkable job in their localities. 

One distributor reports that out 
of the first seventeen sales made in 
July, eleven were to prospects who 
came into his salesroom in June and 
were given a very vigorous follow- 
up. 


NEW OLDSMOBILE DEALER 
Indianapolis, Ind., Sept. 9. 
Formation of the Wright Oldsmobile 
Company, Inc., to handle the Olds 
line at 1110-12 North Meridian St., 
has been completed here. The new 
company is headed by H. W. Wright, 
who previously operated under the 
same name and with the same line 
at Terre Haute for several years. He 
has been with the Olds organization 
as a salesman, factory representa- 
tive, sales promotion manager and 

dealer since 1921. 











AR SELLING PRICES 


in this department offers for 


‘the benefit of its dealer and salesmen readers a compilation 


been offered for sale by repu 


of prices at which used cars have within the past few days 


table dealers in various cities. 


These prices will vary on condition and from other causes. 


They are not presented as be 
these models should be sold, bt 


t-Touring. r-Roadster. Where no d 
the car offered is a sedan. 


sing the exact prices at which 


it simply as the prices at which 


‘cities. Other cities will appear in subsequent issues of this 
paper. 
Y * 
Chicago 
1931 1930 1929 1928 
Auburn 8 Sedan....eseveeere 575 365-395 175 95 
ee TO. ac acewee neta 645-695 295 250-375 275 
| Buick Med .....seeseeeee ; 775 275 eo 
Buick Big ..cccccccccccccees ‘seat cael acai 185r 
Cadillac $ .cccccocce evcecees 1485-1575 a 845 445 a 
Cadillac 12 ..cccsccccccccseces 1975 oa has 
1 Cadillac 16 ..ccccccscccsccees 3250 1995 rere coo 
Chevrolet ...0 ccscssccccers 355c-365 195-275 165 85c 
<héeneeseeb ocean 395 325 225-295 273 
Chrysler & .cccccccvcccccess eid 495 365 195b-245 
Cee nuns cndseveconnasesses 775-875 eee 
De Bote 6. .cccccccccnscesses cae 245 . 
Te BOO GT. cscs ccscccrccceocs 375 350d ee i. 
DOGO 6 cececccacessocccecee oa 235-295 175 ‘ 
cchbecadeensecneses 395 332 ee Jae 
ae aa cieteeanaensese 295cp 195-245c 145c 15 
Ca < o5 eeeanedeeebo0ees so 195r-245 185-225rd 95cp-130 a aa 
Pramkiin 6 ..coccccececcvees 1450 950-1150 585b 295 
Coreen © . sn ceneseceeneess eter 365 195-295 265 
| Hudson eee re ee 435-495 225cp 265d 96 
DEN caccae eh6esacuseeeces 575 315-395 185 9 
BO BOS cccccccoseceovoncees a 895 495 285r 
LINCOIN 8 ...rccccsvecesveses 1895 : 750 495cp 
BROT B ncccccccccccssecce : 225 ee ar 
eee. ssesees cdnaeneense ° 350 195-235d 125¢ep 
Dn cc ccdocenanetenesses 345 245-295 _ 
De NN, cc ccentcnaceoearse ; 275¢ep seks ‘ieee 
COORIE cats ncceens oeeeees ° 395 Sa ais 275 75 
Olds in Nanos ann eneces ° 585 225 195-245c mae 
Packard Light ....cccscorsse 495 ani 595 295-365 
Packard Med, .....secrsecers 685 irae 325 
Packard Big ...cccccsess oes Meee 800 au 
Pierce B ..csccvcsecce eocccces sine 695 eens 
Pree 1D .ccccacccacconsee . 1550 785-1175b ae poe 
Plymouth canes aaeaned 275cp 195 145 PARE 
Pontiac 6 ‘ rere 435cp 195-210 125-19Tc 15 
SN rs a ‘ © eccccee ° ees 295 245 95r 
Pee ee 2st seeeneeeeneesene ee aan 450 250 
Studebaker 6 ..ccccccccscese 445 295 a 137 
Studebaker Dict. . osnece 315-545 295 195 - 
Studebaker Com. ......++::. - Saint 485¢ ‘ 
Studebaker Pres. ........ aaa 895ep 295-395cp . ag 
en <<]... ~copesandeenees aes 795 125 
Willys-Overland .....seeee0. 275 145 — rr 
Willys-Knight 6 .......e.0005 485-595 ‘Sa 295cp ‘ 
d-De luxe. c-Coach. cp-Coupe. ccp-Convertible coupe. b-Brougham. 


istinguishing mark follows the price 


: 
$ 
’ 
; 
; 
: 
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Two Men Did It 


N a recent statement issued by President Biechler of the 
Frigidaire division of General Motors there was a para- 
graph that appealed to us keenly. Mr. Biechler remarked: 
“Two of our salesmen, Cuno Perlmuter and Richard 
Valleau, by selling half a million dollars’ worth during the 
first half of this year, provided full-time employment for 
more than 400 men for an entire year.” 

And that, gentle or savage readers, as the case may be, 
is how American business is going to end the depression. 

Granting that every man who sells cannot be a master 
salesman, nevertheless, if every man on the firing line in 
every field of business were to add just a little to the pressure 
he usually exerts we would see the difference almost imme- 
We must grant that selling has been harder than 
normal! during the past three years. The spirit of depression 
has ruled sellers and buyers alike. Salesmen have taken 
“No” for an answer without putting up the fight that they 
normally would offer. There is something about the effect 
of adverse business periods, which it seems must run its 
course. The spirit of a nation is going through a period of 
defeat, and nothing seems to help until the national mood has 
worn itself out. 

At the present time, for no tangible reason, a change 
seems to be sweeping over the spirit of America. The whole 
nation feels that better times are coming. 
of fear has lifted a little. People are willing to spend a little 
of whatever money they have. 

And now is the time to redouble sales efforts. 


George M. Siocum, 
phone irinny 2-35C0 








diately. 


in spite of a still below normal psychological condition, but 
companies should give support to the intensified activity of 
the selling departments. Now is the time to advertise to 
stimulate need and desire and give the salesman on the firing 
line the benefit of a barrage of publicity as he attacks a still 
reluctant army of prospects. 

Two men gave 400 a year’s work. There are somewhere 
between 8,000,000 and 10,000,000 unemployed in this coun- 
try. Just 80,000 salesmen exerting the pressure of these two 
would put the whole pathetic army back at work and eating 
regularly. 


° 
Repairs De Luxe 

Just at the moment the city of New York is delving into 
its governmental! affairs and is unearthing some interesting 
items of expense. One among these might serve as a warn- 
ing to repair men in the automotive field. 

Some time ago the city fathers of the metropolis decided 
it would be a smart idea to have a repair department to take 
‘are of the maintenance of the municipal motor vehicles. 
This was established under the name of the Central Motor 
Repair Shop. 

In 1931 this repair shop cost the city $268,124. The 
number of repair jobs turned out by the shop was 1,462. 
This makes the average cost to the city of each repair job 
carried out $186. Even if all the jobs were major opera- 
tions, this certainly is a pretty stiff average. If the average 
repair job on a privately owned motor vehicle came to this 
amount, the screams of rage and anguish would be echoing 
from ocean to ocean and back again. 

We do not know what is the average cost of a repair job 
in the service stations of this country, but we can recommend 
to the repair men that they examine this New York city 
charge, and then go and do otherwise. 

There never was a more favorable opportunity than now 
to gather in repair work and every other sort of maintenance 
operation, but there never was a time when the need for the 


The great blanket | 


Not only | 
should salesmen put on the added effort that will bring sales | 


AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 10, 1932 


Atlanta Jobbers Optimistic 
Due to Sudden Sales Spurt 


Atlanta, Ga., Sept. 9 (UTPS).— 
Atlanta jobbers and retailers of 
automobile parts and accessories 
report an increase in business dur- 
ing the past three weeks following a 
| quiet summer, and are optimistic 
|over the prospects for business in 
| the fall. 

As was the case with automobile 
| dealers, those engaged in the sale of 
parts and accessories report a steady 
decline in business from April to the 
first of August, with an equally 
steady increase since August 1. Part 
of the increase is, of course, sea- 
sonal but dealers believe that the 
| tide has turned and that there will 
| be a good fall business. 

| “We feel,” says Mr. Barnwell of 
| Walker & Barnwell, “that the. in- 
crease in the price of cotton will 
result in better business throughout 
the section. 

“Although business through the 

summer has been only fair, there 
has been a definite increase during 
the past three weeks in the demand 
for parts, novelties and accessories, 
which we believe is something more 
than just a seasonal increase in 
business and which we hope heralds 
better business for fall than we have 
| seen for several seasons. 
“One encouraging feature, as 
| Viewed by the accessories dealer, is 
|}the fact that there is a definite 
| shortage of used cars and a probable 
strong demand for new automobiles 
| this fall. 

“Accessories are sold largely to the 
|new car purchasers ,and if the new 
|car market is strong, as there is 
| every indication that it will be, there 

will be a better demand for acces- 
|sories than in some years. Accesso- 
ries, too, fall into the semi-luxury 
class and are purchased largely 
when people have a little extra 
/money to spend. : 

“A profit from cotton, peaches and 








other crops in the state will natur- | 


jally result in more money being 
| spent on little extras and accessories 
| that the car owner likes but has not 
| felt he could afford. 

| ‘I think there is every reason for 
| the accessories dealer to be optimis- 
| tic and to anticipate a good fall sea- 
son.” 

Officials of the Alexander-See- 
wald Company, leading 
parts and accessories wholesalers, 
while not making any predictions as 
ito the future, report that a definite 
j}increase in business has been felt 
during the past three weeks. 


ONE OF 


es 





The 12-24 


The 6-amp. one 
battery Tungar 


$18.00 net. Tungar 


Atlanta | 





“full wave” four-way 
$102.00 net. 





| has fallen below last summer’s fig- 
ures,” says an official of this com- 
pany, “there has been an appreci- 
able increase in the demand for 
parts and accessories during the 
past three weeks, and we are antici- 
pating a good fall season, if pres- 
ent prices for cotton and other 
commodities hold when the crops 
are marketed. It is too early, of 
course, to make any predictions 
about fall business other than to 
say that if cotton is actually sold 
at 8 or 9 cents a pound Georgia and 
the South will have a better fall 
business than in several years.” 

Parts jobbers and dealers are ex- 
periencing better business, due, it is 
believed, to the shortage of used 
cars. It is better—and easier—to 
keep the old car in repair than to 
find a good used car on the pres- 
ent market. 

And, too, parts dealers believe that 
profitable cotton will mean more 
sales for them, since many who have 
been holding off on any but the 
most necessary repairs will spend 
a little money, if they have it, in 
giving a thorough overhauling to 
their automobiles. Many, they point 
out, who will not feel that they can 
spend t:.e money an a new car or a 
used one will have a little to spend 
in reconditioning the old automo- 
bile and getting it into shape. 


PLAINFIELD A. T. A. 
ELECTS ITS OFFICERS; 
PLANS FOR OUTING 


Plainfield, N. J., Sept. 9—At the 
luncheon meeting of the Plainfield 


Automotive Trade Asociation at the | 


following were 
A. J. Orbach; 

Romond; 
Harold E. 


Park Hotel the 
elected: president, 
vice-president, George 
secretary - treasurer, 
White. 

Harold E. White read the annual 
| report of the association. 
| a substantial balance in the treasury 
and many favorable transactions 
were reported in the co-operative 
buying of the organization. 

Tentative plans were discussed 
relative to the annual outing, which 
is usually held in September. The 
secretary was requested to further 
| investigate the possibilities of hold- 
|} ing the event in about two weeks. 
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“full 


The 12 battery 
Tungar, 1 to 12 
batteries 
$54.00 net. 
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It showed | 


| 





“Although business this summer! J. De Foreest, president of the | 


6-12 battery 
wave” 
way Tungar 
$75.00 net. 








Tri-County Automotive Mainten- 
ance Association, advised Mr. White 
of the dealers’ association that the 
members of the former organiza- 
tion would attend the outing as 
heretofore. 


| COMING EVENTS 


SEPTEMBER 
10-17—Cleveland, QO. Society of 








Automoe- 


tive Engineers, production meet- 
ing in connection with Machine 
Too! Show. 

14-17—Cleveland, O. National Machine ~ 
Tool Show. 


12-17—Cleveland. Machine Shop Practice 
Meeting, A. S. M. E 

14-16—Atlantic City. National Petroleum 
Association Meeting, Hote) Traynor. 

15-17—Atlantic City, N. J. American Trade 
Association Executives’ Annual] Meete- 
ing. 

19-20—Harrisburg, Pa. Pennsylvania Autoe 
motive Association Convention 

27-28—Chicago. Nationa! Association Motor 
Bus Operators. 

27-28—Chicago. American Electric Railway 
Association Meeting. Hote] Stevens. 

30-Oct. 1—Dallas, Tex. American Institute 
Mining and Metallurgica) Engineers, 
Petroleum Divyiston 


OCTOBER 


3—Buffalo, N. ¥. Society of Auotomo- 
tive Engineers’ Production Meeting. 
3- 7—Buffalo, N. ¥Y. National Metal Cone 
gress. Sponsored by American So- 
ciety for Steel Treating, with co-op- 
eration of American Society of 
Mechanical Engineers, Institute of 
Metals and Iron and Steel Divisions 
of American Institute of Mining and 
Metallurgical Engineers, American 
Welding Society, Wire Association 
%- j7—Washington, D. C. Nationa! Safety 
Council Meeting 
3- 7—Buffalo, N. Y. Nationai Meta! Exe 
position, 174th Regiment Armory, 
W. H. Eisenman, 7016 Euclid Ave., 
Cleveland, director. 
3- 8—Buffalo, N. Y¥. Nationa! [ron and 
Steel Meeting. 
4- 6—Toronto. Transportation 
8. A. E., Royal York Hotel 
6-16—Paris, France. Passenger Car Show. 
10-14—Atlantic City, N. J. American Gas 
Association. 
%-22—London, England. Olympia Show 
22—Atlantic City, N. J. National Hard- 
ware Association, Accessories Branch, 


NOVEMBER 


11-19—Glasgow, Scotland. Motor Show 

14-16—Atlanta, Ga. Nationa] Tire Dealers’ 
Association 

15-17—Houston, Tex. American Petroleum 
Institute Meeting 

18-Dec, 4—Paris. Aeronautical Show 


DECEMBER 

2- 3—Detroit. National Standard Parts 

Association Convention 
5—New Orleans, La. Association of 

Asphalt Paving Technicologists. 

5- 9—New York Annual Meeting A. 3. 
M. E 

5-10—New York. Power and Mechanical 
Engineering Exposition 

5-10—Detroit. Third Annual Joint lrade 
Show, National Standard Parts As- 
sociation and Motor and Equipment 
Manufacturers’ Association. Convene 
tion Hall 


Meeting, 


JANUARY 
7-I4—New York City. Natjonai Automo. 
bile Show, Grand Central Palace. 


16-23—Detroit. Highway and Building 
Congress 
24-Feb. 4—Chicago. Nationa! Automobile 
Show. Coliseum 
FEBRUARY 


11-18—-Kansas City, Mo. Kansas City Moe 
tor Car Dealers’ Show 
27-Mar. 14—New York City. Chemica! Ex- 
position, Grand Centra! Palace 
APRIL 
20-21—Cleveland, O. Nationa) 
Association 


Petroleum 


THESE -TUNGARS 





The 6 battery Tun- 
gar. Charges 1 to 
six batteries 
$39.00 net. 


four- 


Will do the job BEST in your shop! 


Over 65% of all automotive shops that charge batteries use Tungar, because they 
have found that Tungar’s simplified control, accurately adjustable charging rate, low 


upkeep and fast charging, mean big profits. 


Maybe you're missing something. Write today for the facts to Section A1029, 


Merchandise 


Department, 


General Electric Company, 


Bridgeport, 


Connecticut. 


Tune in! Join the “G-E Circle” every weekday noon, Eastern Daylight 
Saving Time (except Saturday) N. B. C. Network of 54 Stations 


GENERAL @ ELECTRIC 


MERCHANDISE DEPARTMENT, 


best possible work at the lowest possible cost was more cer- | 


tainly indicated. 


AUTOMOTIVE PRODUCTS 


GENERAL ELECTRIC COMPANY, 


BRIDGEPORT. 


CONNECTICUT 
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Valve Seat Grinder 





Stellite, Flintalloy, Nitralloy, etc. 


BATTERY CABLE 
TERMINALS 


The Koch Auto Electric Company, 
Louisville, Ky., has recently placed 
on the market new battery termi- 
nals under the trade names Super 
and Surge. 

The large Super terminal is de- 
signed to eliminate the high resist- 
ance when copper is connected to 
steel, by covering from three to five 
times the area of the steel frame 
on the ordinary terminal. It is 
stated that the same effect is ob- 
tained with the Super terminal as 
with a ground strap fastened to the 
frame with three bolts at different 
locations in the strap. 

The Surge terminal, used on round 
ground cables, is designed on the 
same principle as the Super termi- 





nal. It is stated to be manufactured 
from pure copper material. All the 
‘ Cook cables and straps manufac- 


tured by this company are furnished 
with this new terminal to insure 
maximum performance. Each cable 


applying the terminal. 





PERLMAN WITH ACME 


Brooklyn, N. Y., Sept. 9.—M. Perl- 
man of the Acme Air Applian Cor- 
poration of Brooklyn, N. Y.. an- 
nounces a number of chang®s in his 
sales organization. Harry Kitchen 
will represent the company in 


Alsimag 


| 
| 
| 
| 





or strap has a piece of sandpaper 
attached to remind the buyer to 
clean the frame of the car before | 


|having a lead base. 





The Hall Manufacturing Company, Toledo, O., is putting out a valve 
grinder designed particularly to eperate on the hardened steel or Stellite 
valve seat inserts used on many modern motor vehicles. Various stones 
may be had for grinding different metals, cast iron, high speed steel, 
The machine 
for grinding true valve seats which have been warped by overheating. 


is intended especially 


Michigan, Indiana, Ohio and Ken- 
tucky. J. D. Silverman will be the 
Acme representative in the Missis- 
sippi Valley area and Al Redack will 
continue to handle the Pacific 
Coast, 


LEAD INJECTOR FOR 
FUEL SYSTEM 


The Fulton Company is announc- 
ing production on a device termed 
a harmonizer. This unit is designed 
to inject lead the gasoline 
through the carburetor. Exhaust 
gas is forced through a perforated 
cartridge in which is a compound 
In this way, it 
stated, lead is carried into the 
air stream and mixes with the fuel 


into 


is 


|}vapor in the carburetor, giving an 
| anti-knock characteristic to the fuel 


treated. It is claimed by the manu- 
facturers that this device makes 
low-test gasoline a satisfactory fuel 
for high-compression engines. 
DEFIANCE SPARK PLUG 
EMPLOYES HOLD OUTING 
Toledo, O., Sept. 9. — More than 


| 250 employes of the Defiance Spark 
|} Plug Company attended the annual 
| picnic of the organization at Toledo 


| 


| 


| Beach 
| general 


S. E. Klewer was 
W. Church- 


recently. 
chairman, G. 


TIRE WEAR ON TRA 


relative to 
tire wear 


ILERS 


Interesting facts 
causes of excessive 
trailers have been revealed 
recent nation-wide field investiga- 
tion by engineers ofthe Timken-De- 
troit Axle Co. This 
has shown that tires on trailers are 
subject to all the common causes of 


investigation 


excessive tire wear that may develop | 
but that there is some- | 
thing beyond these common causes | 
of excessive tire wear which is con- | 
tributing to the irregular tread wear | 


on trucks; 


often observed on dual-tired trail- 


ers. 


in this type of haulage operation. 
Investigation showed that the 


directly tradeable tothe deflection 
or bending of the trailer axle under 
load: the resulting inward tilt of 
the wheels throwing the weight on 
the inner edge of a Single tire or 


ing. The result, as stated by the 
Rubber Manufacturers Association, 
Inc., in their instruction covering 
the proper care of pneumatic track 
tires, is “an unnatural wiping of the 


inside shoulders and leads to a 
breaking down of the fabric and 
premature failure.” The _ proper 


remedy is obviously the reduction of 
axle deflection to a negligible mini- 
mum. The attempt to use a posi- 
tive camber or upward bend of the 


;}tion has not’ proven successful. 


| Neither does it answer the problein | 


|caused by high-crowned roads. 
Tires are built to run in a per- 
| fectly vertical and parallel position 
iwhen the trailer is loaded. Only 
j}under these conditions can the op- 
'erator expect the greatest mileage 
ifrom his tires. Hence the solution 
to the problem lay in an entirely 
new type of trailer axle design, 
which was ultimately achieved by 
Timken engineers in the form of tu- 
bular construction, so designed as 
to effectively resist stresses from any 
; direction and possessing maximum 


| weight. 
As it was found that positive 
| camber (upward bend) or reverse 


camber (downward bend) both cause 
|}excessive tire wear, the only proper 
solution was this tubular type mem- 
ber, in which the necessity for cam- 
|ber in either direction was elimi- 
nated. Especially are these condi- 
tions troublesome when solid tires 
|are changed for dual pneumatics on 
|the existing axles, the increased 





| track of the pneumatic tire permit- | 


| ting the axle to bend more readily 

Tire manufacturers 
|} have been extremely interested in 
ithe findings of this investigation, 
| disclosing conditions which are cost- 
|} ing trailer operators so much in ex- 
| cessive tire wear and premature tire 
| failure. 


POSITIVE DRIVE TAP CHUCK 


man was in charge of transporta- | 


tion: Paul Austin directed the pro- 
gram of events, and L. C. Pier 
handled the food details. 





The American Lava Corporation, Chattanooga, Tenn., 


is offering to 


the trade a new high-heat ceramic, which has been given the name 


Alsimag. The principal ingredients of this compound are alumina, silli- | Of 


The Jacobs Manufacturing Com- 
|pany, Hartford, Conn., is offering a 
| positive drive tap chuck designed for 
|heavy duty or light sensitive tap 
holding. 


jaws drive it by the square. 
floating construction is claimed to 
correct any error in the concen- 
tricity between the shank and the 
square on the tap. 
hand operated for light tapping. 


of the chuck wrench fits the span- 
ner holes on the back sleeve and 
may be usea when the chuck is op- 
erating on multiple spindles. 

| Arbor holes are interchangeable 





in a} 


These facts are of significant | 
importance in view of the increase | 


troublesome tire wear condition was | 


on the inner tire of a dual mount- | 


axle to compensate for the deflec- | 


| strength and rigidity with minimum | 
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Powerflex Grinder 


The Mall Tool Company, Chicago, 


is just placing on the market a new 
powerflex grinder for which a num- 
ber of valuable characteristics are 
claimed. The machine is designed 
to give extreme diversification in 
the automobile body shop, lacquer 
jand paint department, and similar 
locations. 

The machine may be used as a 
| floor pedestal, castors are removable 
for scaffold work, on large trucks, 


|}bench type buffer. It is light in 
weight, so as not to be burdensome 
to move about the shop. 


SQUARE CASE DIAL 
THERMOMETER 


The C. J. Tagliabue Manufactur- 
ing Company, Brooklyn, N. Y., has 
| developed a square-case dial-indi- 
|cating thermometer, which is par- 
| ticularly recommended for use on 
board refrigerator motor trucks to 
keep an accurate check on tempera- 
j}tures. The instrument may be in- 
stalled on the instrument beard. 

The new Tag square-case dial- 
| indicating thermometer is furnished 
in two ranges 0 to 50 degrees Fahr- 
;enheit and minus 20 to plus 40 de- 
| grees Fahrenheit, both of which are 
| protected to 120 degrees Fahrenheit. 





| The entire mechanism is inclosed in 
a crystallized black case only 4 
inches wide, 4 inches high and 2', 
j}inches deep. Due to its design, the 
new dial weighs than 15,4 
pounds. The special non-breakable, 
|} transparent front protects the 3'.- 
inch black dial laid out in single de- 
gree graduations. 

The indicating pointer is actuated 


less 


by the motion of a bronze bellows 
of the closed system. The bellows 
jis connected by a very fine bore 
capillary tubing, with a *,x3' .-inch 


and dealers | 


| nickel-plated bulb. The = slightest 


temperature fluctuation at the bulb 


{is almost instantaneously registered 


| to 


The tap may be | seventh 


geared sleeve and key are provided | University 
for heavy tapping. The key handle | Rutgers University. 


|with standard drill chucks made by | 


|this manufacturer. ‘Three models 
| may be had as follows: No. 255 takes 
|hand taps from 0 to % inch; 
318 from 0 te 5-16, and No. 381 from 
10-32 to 3: inch. 


Detroit, Sept. 9—Operations have 
| been resumed by Ford Motor Com- 
|pany of Canada, Ltd., with a force 
approximately 4,000 employes, 


| 
| 
| FORD OF CANADA RESUMES 
| 


cate and magnesia. The manufacturers claim for the product an advan- |the same number as were emploved 
tageous combination of accuracy, strength, economy, attractiveness and 


high insulating qualities. 
peratures. 


It has great dielectric strength under high tem- 
It is non-corrosive in acids and alkalies. 


the two-weeks vacation 
Plants are working five 


prior to 
shut down. 
days a week. 


No. | 


by 
tive 


the pointer. This supersensi- 
action enables the service man 
see the rapid changes in tem- 
| perature of the evaporator and thus 
assures an extremely accurate set- 
ting of the expansion valves and 
thermostats. 


INDUSTRIAL CONFERENCE 
| UNDER WAY AT RUTGERS; 


OVER 100 IN ATTENDANCE 
| The fron‘ jaws of this device hold | 
the tap by the shank and the back |} 
The | Over 


New Brunswick, N. J., Sept. 9 
100 representatives of New 
| Jersey's leading public utilities com- 


| panies and other industrial con- 
cerns have registered for’ the 
annual Industrial Exten- 

A|sion Conference conducted by the 
Extension Division of 

At the luncheon session Dr. Reb- 


ert C. Clothier, president of Rutgers, 
welcomed the business representa- 
tives to the conference. Professor 
Maurice A. Chaffee, assistant direc- 
tor of the University Extension, pre- 
sided over the session, while Profes- 


sor Norman C. Miller, director, pre- 
sided at the luncheon. 

Professor Carl G. Guam, of the 
Extension Division at Rutgers 


| speaking on “Cultural Values in In- 


|}sions which 


dustrial Education,” this morning 


decried the fact that many are los- | 


ing sight of the cultural values 
through their concentration on the 
technical side of education. 

“Alarm has been expressed,” he 
said, “lest even the learned profes- 
need the cultural 
much need the technical 


as 


they 


etc., and may also be employed as a | 


as | 





This machine will stand in a place 
twenty-eight inches square. It is 
powered py a one-third horsepower 


jheavy duty ball bearing motor, 
which, it is said, actually develops 
{1% horsepower overload. It has # 


| five-foot flexible shaft, and, because 
the motor tilts, the operator is en- 
abled to reach approximately six 
feet from the floor when the ma- 
chine is working. This is the aver- 
age height at which anv man can 
{conveniently work. 

These characteristics, it is claimed, 
give the machine, with its complete 
set of attachments, all the advan- 
tages of a portable electric drill. 


| ‘ 

may in a few years be without cul- 
ture-—that except by accident or per- 
sonal predilection the doctor, the 


lawyer, the engineer will lack that 
| which he needs to practice his pro- 
fession broadly. More and more must 
we depend, for all classes, upon adult 
education for our culture.” 

O. W. Eshbach of the personnel 
department of the American Tele- 
phone and Telegraph Company, 
spoke on “Adult Technical Educa- 
tion.” He told of the results of a 
survey of technical education made 
for the New York Chamber of Com- 
merce, including twelve schools of 
the metropolitan area offering tech- 
nical education, Of the twelve, which 
included Rutgers, only nine offer 
evening courses, 

Speakers at the dinner session in- 
cluded Dr. Theodore J. Grayson, 
president of the National] University 
Extension Association and treasurer 
of the New Jersey Utilities Associa- 
tion, and Dr. John F. Tinsley, vice- 
president’ and general manager of 
the Crompton & Knowles Loom 
Works, Worcester, Mass. 


SHALER SUIT 
CONTESTED 


Attention of the trade is called to 


the fact that the suit brought by 
the Shaler Company against the C. 
H. Haiperin’ Company, Madison, 


Wis., jobber, for claimed patent in- 
fringement, is being defended by at- 
torneys who also represent the man- 
ufacturers of Prol vulcanizing equip- 
ment, Producers, Lid., of Chicago, 
ill. 

A statement issued by the manu- 
facturer of the alleged infringing 
vulcanizer calls attention to the dif- 
lerence between the two vulcaniz- 
ing units, both in appearance and 
principle, one consisting of a rubber 
patch affixed to the underside of 
a thin metal cup holding a solidi- 
fied burning charge, and the othe, 
|consisting of a heavy metal cup in 
which powdered fuel is used, in a 
loose form. The vulcanizing patches 
used with the Prol vulcanizer, more- 
over, are not attached to the bottom 
of the cup 

The manufacturer, Producers, 
|Ltd., desires to point out to al] job- 
|bers who now handle or intend to 
handle the new Prol vulcanizer that 
any similar legal action will be de- 
fended by the attorneys who also 
represent Producers, Ltd. Jobbers 
are requested to advise the manu- 
facturer of any correspondence or 
j}action on the part of other com- 
| panies tending to interfere with the 
sale of the Prol vulcanizer. 


BANKRUPT SALE 
Syracuse, N. Y., Sept. 9.—The en- 
tire equipment and toois of the 
Onondaga Tool and Die Corpori- 
tion, bankrupt at 107 North Franklin 
St.. is being disposed of at a bank- 
ruptey sale. 
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ON THE OTHER HAND 


BETTER DEMAND 

Chicago, Sept. 9.—Electrical wash- 
ing machine manufacturers are 
more optimistic than since 1929, due 
to the appreciable upturn in dealer 
and consumer buyer, according to 
Edward N. Hurley, Jr., president of 
the American Washing Machine 
Manufacturers’ Association. 

“Forty-six distributors from all 
sections of the country report, al- 
most without exception, that condi- 
tions have bettered,” says a report 
« Just released by Mr. Hurley. 

“Our production has been stepped 
up steadily through the past six 
weeks to meet increasing orders. 
Manufacturing is behind shipping 


orders. Daily output is highest in 
sixteen months. Our Canadian 
company is establishing all-time | 


sales records.” 

Among explanations from New 
York state to the Pacific Coast of 
the improved spirit and selling are 


growing activity of industrial plants, | he Vaux 6-80 


higher stock market and commodity 
prices, employment conditions and | 
stiffenimg cattle and grain prices. 


SEES DEPRESSION PAST 

Newark, N. J., Sept. 9—The worst 
of the depression is past, at least in 
department store merchandising, 
Sebastian S. Kresge, president of 
Kresge Department Store, said ad- 
dressing a meeting of the 1,600 
workers in the store, assuring them 
the outlook for the fall and winter 
was much more hopeful than since 
the slump set in, and urging them 
now 
drive the horse.” 

Mr. Kresge bases his prophecy on 
better conditions on the rises already 
felt in the markets for raw cotton, 
wool, silk and grain products and on 
the improvement in the stock and 
bond markets. Those items always | 
are a forerunner of better retail 
conditions, he pointed out. 


Employment will increase greatly | 
as soon as the public realizes that | 


prices are going no lower, Mr. 


Kresge explained. Most of the stores | 


have so little merchandise on hand 
now that many of them will not be | 
able to get their orders filled when 
the public does awake, he said. He 
knows of some factories that already 
are working twenty-four hours a | 
day. 

The usual remedies for the depres- 
sion do not appeal to him. For in- 
Stance, he does not think the five- | 


day week can be generally satisfac- | 


tory when business returns, though 
he thinks some industries may find 
it workable. 


AWARD ROAD CONTRACTS 

Trenton, N. J., Sept. 9.—Five new 
contracts calling for expenditure of | 
$1,087,007 on road projects have been 
awarded by the State Highway Com- | 
mission, 


The three paving contracts are to| 
Federal | 
emergency construction act, with the 
understanding veterans are to be| 


be carried out under the 


given preference for employment. 


KLEIN NOTES GAIN 
Washington, Sept. 9.—Trade gains | 
and more stable conditions in a | 
number of foreign countries, to- 


“to get back in the saddle and} 


MAJOR SPECIFICATIONS AND MECHANICAL 
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Make and Medel | 4” © 2 § & 3 

&. bPel/S| es s Es = 

© Pa aeaip ss 2 °° = 

Es S#i3| Ba a C8 Zz 
Auburn 8-100 | 3675 | 127-136 | Lye | Dol {L |{8]3 x4% | 2686) 5.26 | \ 15] o 
| Auburn 12-160 | 4465 | 133 | Lye | Dole | HO /12 | 3%x4% | 391.1 | 5.50 | } 14] Go 
Austin 1$1150 | 75 Town | No }L |4)22x3 | 456] 5.10} | 13@3000 | Alum | 2 | __No 
Buiex 32-50 | 3450 | 114 | Own | Bish-Bab |O | 8 | 2t8x4% | 2304 | 5.09 | 27 a | 82@3200 | CI | 5 | AO 
Buick 32-60 | 3980 | 118 | Own |; Bish-Bab [| O | 8 {| 3x46x45% | 272.6 | 5.03 | 30.02 | 9@3000 | cr | 5) AG 
Buick 32-80 | 4450 | 126 | Own | Bish-Bab 1O | 8} 3%x5 | 344.8; 4.80 | 35.12 | 113@3200 | CI }5} AC AC|Mar AC 
Buiek 32-90 | 4565 | 134; Own | Bish-Bab |O | 8| 3y%x5 | 344.8; 4.80 | 35.12 | 113@3200 |CI |5,AC AC|Mar AO 
Cadillac 355 B | 4885 | 134-140 | Own | Har | L | 8 | 3%x4t8 | 353.0 | 5.38| 364 | 115@3000 | CI |3|AC AC | Own AC 
Cadillac 370 B | 5175 | 134-140 | Own } Har | O |12; 3%x4 | 368.0; 5.30 | 46.9 | 135@3400; CI |4|Cunmo AC|DL AC 
Cadillac 452 B | 5625 | 143-149 | Own | Har |}O 16/3 x4 | 452.0, 5.36) 575 | 165@3400 |; CI (|5|Cunmo AC|DL AC 
Chevrolet | 2770 | 109 | Own | No |O | 6) 3y%x3% | 1940 | 250 | 263 | 60@3000 | }3])No Yes|Car AO 
Chrysler 6 | 3120 | 116 |§Own | Yes |b |6|3%x4% | 2239, 5.35 | 25.35 | 82@3400 |*Alum |4| Pur Yes |*B&P Yes 
| Chrysler 8 | 3860 | 125 |§Own | Yes | L 8 | 3% x42 | 298.6; 5.20 | 33.80 | 100@3400 |*Alum | 5 | Pur es | Str Yes 
| Chrysler Imp, 8 | — | 135 |$Own | Yes |}L |8|3%x5 | 384.8) 5.20 | 39.20 | 125@3200 *Alum |9| Pur Yes|Str Yes 
Chrysler Imp, 8 cus.| —— | 146 |SOwn | Yes {L |8|3%x5 | 3848 | 5.20 | 39.20 | 125@3200 |*Alum | 9/| Pur Yes | Str Yes 
Chrysle 6 Own | Yes AG 585 8x5 | OURS | Oe | ey | Leo ae | 8) eer ee ee LU 
Cord (Fr. Wh. D.) | 4620 | 13714] Lye | Dole }L | 8| 3%x4% | 2986, 5.25 | 338 | 115@3300 |*Alum |5| Pur AC|Sch No 
De Soto Six | 3008 | 113 |$Own | Yes }L | 6| 3%x4% | 2115 | 5.35 | 25.35 | “5@3400 |*Alum |4/| Pur Yes |*B&B Yes 
} 2810 | 114 | Con | Dole TL |6| 3%x4 | 214.7 | 5.20 | 27.34] 75@3600| Alum |4|/—  yes|Til AC 
| Dodge Six F L | 3084 | 1144%,|SOwn | Yes }L | 6 | 3%x4% | 217.7 | 5.35 | 25.35 | 79@3400 |*Alum |4| Pur Yes|Car Yes 
Dodge Eight D K | 3488 | 122 |§Own | Yes 'L. ) 8 | 3%4x4% | 282.1 | 6.20 | 33.80 | 100@3400 |*Alum |5| Pur Yes | Str Yes 
Essex Terraplane | 2400 106 | Own | — |b | 6 | 2'8x4%4 | 1930 | 5.80 | 20.7 | 70@3200| Alum |3|No Yes| Car Yes 
Essex-Gr. Su. 6 ata. 2870 113 en | No |}L | 6| 2h8x4% | 193.0} 5.50 | 20.7 | 703200 | Alum |3{|No_ Ste | Mar _AO 
Ford A | 2357 | 106 | Own | No > ) 4 | 37%x4%4 | 2005 | 460 | 2403 | 50@2600 | Alum | 3 | — — | Zen — 
Ferd V8 +2447 | 106 | Own | No L {| 8] 3144x3%% | 220.0 | 5.50 | 30.0 | 65@3400 | Alum | 3} — —|DL = 
Franklin Series 16 | —— 132 |*Own | Ful }O | 6 | 3%4x4% | 2740| 512] 294 | 100@3100 |*Alum 7| Pur Yes|Str Yes 
Franklin V-12 — 144 |*Own | Ful }O '12 | 3%x4 398.0 | 5.12 | 508 | 150@3100 |*Alum | 7 | Pur = | Str yes 
Graham 6 (1933) | —— 118 | Own | Yes L | 6 | 3%4x4% | 2240 | 650 | 25.35 | 80@3400 |*Alum | 7 | No Sch AC 
Graham 6 ; | 3205 113 Own Yes L [| 6 | 3%x4'% | 207.0| 5.454 23.4 | 70@3200 |*Alum | 7 | No o | Sch AO 
Graham 8 | 3665 | 123 | Own | Bish-Bab | L_ | 8} 3%x4 | 245.4| 6.50 | 31.25 | 90@3400 |*Alum | 5 | AC a0 | DL AO 
Hudson Gr, 8 Std. | 3270 |119-126-132 |;Own | No iL | : }3 x4%4 | 254.1 | 5.80 | 288 | 101@3600 | Alum |5|No Ste | Mar AC 
Hupmobile 216 ~— |: 3115 | 116.) Own | Bish-Bab |L | 6 | 3%x4% | 2281) 5.00 | 27.34 | 75@3200 |*Alum | 4 | ** Ste; Str AC 
Hupmobile 222 | 3580 | 122 | Own | Bish-Bab |L | 8 | 2}§x4% | 250.7 | 5.40 | 27.61 | 93@3200 | Alum |5/| Pur Ste| Str AC 
| Hupmobile 226 | 3755 | 126 | Own | Bish-Bab |L | 8 | 3yex4% | 279.9} 5.47 | 30.10 | 103@3200 | Alum |5j Pur Ste}Str AC 
La Salle °45 B—'| 4840 | + +(130-136 | Own | Har |L_ | 8 | 3%x4t8 | 353.0 | 5.38 | 364 | 115@3000 | CI | 3|AC AC | Own AOC 
| Lincoln V-8 | 5430 | “136 | Own | Yes | L |8|3%x5 | 384.0 | 5.23 | 39.2 | 12502900 | Alum |5|No AC|Str AC 
| Lincoln V-12 | 5750 | 145 | Own | Yes L__/12 | 3%x4% | 448.0 | 5.25 | 50.7 | 150@3400| Alum |7/No ACjStr_ AC 
Marmon 8 } 3500 | 125 | Own | Yes L | 8| 3%x4% | 3152 | 550 | 33.8 | 125@3400| Alum |5| Flo AC | Str AG 
Marmon 16 | 5360 | 145 ' Own | Pines O |16 | 3%x4 | 490.8 | | 5.75 | 625 | 5 | 200@3400 | Alum | 5 | f AC ic | § Str r_ Ac 
| Nash Big Six ) 3200 | 116. | Own | Bish-Bab  |L | 6 | 3%x4% | 2013 5.10) 234 | 70@3000 |*Alum|7| Pur AC ;Str AO 
Nash Stand, Eight | 3400 | 121 | Own | Bish-Bab |L |8(|3 x4% | 247.4, 5.10| 288 | 85@3200 |*Alum |9| Pur AC/|Str AO 
Nash Spec. Eight {| 3870 | 128 | Own | Bish-Bab {| O | 8 | 3! x44 | 260.8 ; 5.25 | 312 | 100@3400 |*Alum |9| Pur AC|Str AO 
Nash Ady, Eight | 4350 | 133 | Own | Bish-Bab | O | 8 | 3%x4%% | 322.0} 5.25 | 36.4 | 125@3600 |*Alum |9| Pur AC/Str AC 
| Nash Ambas. Eight) 4510 | 142 | Own | Bish-Bab | O | 8 | 3%x4% | 322.0! 5.25 | 36.4 | 125@3600 |*Alum |9| Pur AC|Str_ AO 
Oldsmobile F-32 | 3035 | 11614) Own | No |L | 6| 3%x4% | 2133 5.80 | 263 | 74@3200,;CI |4|AC AC|Str AO 
Oldsmobile L-32 | 3165 | 116%| Own | No _ |L |8|3 x4% | 2403} 5.90| 288 | 87@3350|}cr |5|AC AC | Str_ AO 
| Packard Twin Six | 5635 | 142%-147%4| Own | Yes [L {12} 3yex4 | 445.5 6.00 [ 56/7 | 160@3200 j*Alum | 4/| Yes Yes | Own = 
| Packard Stan, 8 | 4570| 130-137 Own | Yes {L | 8] 3y5x5 | 320.9, 6.00 | 32.5 | 110@3200 @Alum }9| Yes Yes | Own an 
| Packard De L. 8 | 5045 142-147 | Own | Yes }L |8|3%x5 | 3848, 6.00 | 392 | 135@3200 |*Alum |9/| Yes Yes Own aa 
| Packard Light 8 | 4115 | 12734| Own | Yes |[L | 8} oie | 320.0; 6.00 | 32.50 | 110@3200 |*Alum | 9! Yes Yes | Own . 
| Pierce-Arrow 54 | 4819 | | 137-142 | Own | Pines |b] 8 | 3x4% | 366.0 | 6.05 | 392 | 125@3000 "Alum |9| Pur Ste | Str =. 
| Pieree-Arrow 52 | 5080| 142-147 | Own | Pines }L 412} 3% = | 42910 | 5.05 54.6 | 150@3200 |*Alum |7/| Pur Ste | po AC 
| Pierce-Arrow 53 _| 5395 | __137-142_| Own | Pines }L |12|3%x4 | 398.0} 5.05 | 50.7 | 140@3200 |*Alum |7| Pur Ste fa —— 
| Plymouth [2875 | +112 +\SOwn | No | L__| 4 | 3%x4% | 196.1 | 4.90 | 21.03 | 65@3000 | Alum | 3 | yes ¥en 
Pontiac 6 | 2870 | 114 | Own | Yes [L | 6 | 3y4x3% | 2000| 5.10) 263 | 6903200) CI |3|No AC — a 
Pontiac V-8 | 3225 | 117 | Own | Yes | HH |} 8 | 3y%¢x3% | 251.0 | 5.20 | 37.8 | 85@3200| CI | 3 | No AC ar eee 
| Reo Fly. Cloud “S” 3405 1i7| Own | Yes L | 6|3%x5 | 230.0! 530 | 234 | 80@3200 | Lo-Ex|7| Yes Yes|Zen Ses 
Reo Royale Cust. | 4650 135 | Own | Pines L | 8 | 3%x5 | 358.0 | 5.30 | 36.48 | 125@3300 | Alum |9| Han AC | Sch Own 
Reo Royale | 4375 131 | Own | Pines }L {[8{3%x5 | 358.0; 5.30 | 36.48 | 125@3300 | Alum | 9|Han AC} Sch On 
Reo 8-25 _ | 4050 125 | Own | Yes |}L | 8/3 x4% | 2686 | 5.37 | 288 | 90@3300 |*Alum | 5 | Han Vs | Se —<wa 
Roekne 6-65 | 2595 | 110 | Own | Dole )L | 6| 3%x4% | 189.8 | 5.00| 234 | 66@3200|CI |4|No AC 4} a 
Rockne 6-75 | 3000 | 114 | Own | Dole }L | 6 | 3%4x4% | 205.3} 5.00! 25.4 | 72@3200|CI_ | 4} Own AC . ~ 
Studebaker 6-55 | 3170 | 117 | Own | Dole [L | 6|3%x4% | 230.0] 6.00] 254~} 80@3200| CI |4|No Ste} _ aa 
| Studebaker Dict, 62| 3240 | 117 | Own | Bish-Bab |L | 8| 315x3% 5.00 | 30.0 85@3200 | CI } | Pur Ste pend = 
Studebaker Com. 71) 3545 125 | Own | Bish-Bab fb | 8 | 3y4x4% | 250.4] 5.20 | 30.0 | 101@3200 |*Alum |9| Pur Ste a = 
Studebaker Pres. 91, 4260 135 | Own | Dole L_ | 8 | 3%4x4% | 337.0 | 5.10 | 39.2 | 122@3200 |*Alum | 9 | Han, Ste | Str AM 
Stutz LAA a3 | 12744, Own | No O | 6 | 3%x4% | 241.5 | 5.50 | 273 | 85@3150 |*Alum HE 7| Pur AC | Zen bo 
Stutz SV-16 | 48 85 | 134%4-145 | Own | No Oo |8 3 36x41 } 322.0 | 5.10 | 36.4 { 156@3900 “Alum 9| Pur AC | Zen ae 
/Stutz DV-32 "5281 | 134%4-145 | Own | Bish-Bab | O | 8 | 3%x4% | 322.0 | 5.50 | 36.4 | 113@3300 Alum |9| Pur Ste | Str 
| Will.-Ov'land 6-90A 2814 113. | Own | Yes [b 16] 3%x3% | 1930 | 526] 2535 | 6503400| CI |4|No AC| ak ™ 
| Will.-Ov'land 8-884) 3250 121 | Own | Yes [L |8| 3%x4 | 245.4 | 5.26 | 31.25 | 80@3200 | CI | 5 | No AC | 7 “0 

Willys-Knight 66E | 3775 | 121 | Own | Yes |K |6| 3%x4% | 255.0! 5.50 | 27.34 | 87@3200 |*Alum |7| Pur Til | Ti 


gether with widespread increases in| sales of the company has increased | nia has recorded marked improve- 
wholesale prices, were noted with | 26 per cent. since it was announced | ment during the past five or six 


satisfaction today by the Commerce 
Department. 

The price index gained 1.8 per 
cent. 
Since May 28 to 9 per cent. 

Dr. Julius Klein, assistant secre- 
tary, said that the situation was 
highly encouraging. He added: 

“We must bear in mind acceler- 
ated convalescense will be the most 
precarious step we can undertake. 


We must go up gradually and leave | 


the elevators alone.” 

General manufacturers’ stock re- 
pletion was held responsible for the 
gains in commodity prices. He said | 
the uptrend in foods prices would 
be an important aid in increasing | 
manufacturing activity. 


A survey of 1,600 representative |~ 


industrial plants along the Eastern 
seaboard conducted by the depart- 
ment disclosed that employment in- 
creased 1.7 per cent. in August over 
July, while pay-roll earnings gained | 
2.4 per cent. 


PLACES $4,500,000 ORDERS 

New York, Sept. 9—The Reming- 
ton Rand Company has completed | 
its program fer placing orders for 
$4,500,000 of raw materials needed 
for the remainder of the year, ac- 
cording to A. A. Praser, typewriter 
department manager, who says the 


last week, bringing the gain | 


|that the buying program would be 
| undertaken on August 25. 


POTATO PRICE GAINS SEEN 


| Freehold, N. J., Sept. 9.—William 
|B. Duryee, secretary of the New Jer- 
|sey State Board of Agriculture, and 
William H. Martin, potato expert, 
told 200 farmers here last night 
their agreement to hold potatoes off 
the market until the price reached 
75 cents per 100 pounds was prov- 
|ing successful. 

Both speakers urged the farmers, 

| holding 90 per cent. of the unmar- 
| ketea stock in this section, to con- 
| tinue to demand a reasonable price, 
j}and advised them that Long Island 
| growers were doing likewise. 
The movement was started here 
| August 9, after south Jersey and 
Long Island growers had agreed to 
| sell no potatoes before September 
| 19 unless the minimum price was 
| obtained, 


MILLS ADD NIGHT SHIFTS 

Jamestown, N. Y¥., Sept. 9.—With 
the textile industry leading. the metal 
furniture trades running a close sec- 
}ond and the wood furniture market 
on the brink of a comeback, the in- 
dustrial status in southwestern New 
York and northwestern Pennsylva- 


weeks, 

Several of the larger textile mills 
in the bi-state area, which for more 
than a year have been operating on 
curtailed schedules, have resumed 
production in all divisions, with 
night shifts being added in a num- 
ber of instances. Major factors in 
the textile trade here look for main- 
tenance of near normal schedules 
throughout the balance of the cur- 
rent year. 

Metal furniture manufacturers 
have recorded marked improvement 
in demand for stock equipment. 
With retail stocks of wood furniture 
at about the lowest mark in history, 
the furniture industry anticipates a 
wide improvement in the volume 
of business to be placed during the 
semi-annual furniture exposition 
which opens here for a two weeks’ 
run late in October, 


BICKEL TO PHILADELPHIA 

Indianapolis, Ind., Sept. 9.— Ap- 
pointment of B. J. Bickel of this 
city as district representative for 
Studebaker in Philadelphia, Pa., has 
been announced here. Mr. Bickel, 
who had been affiliated with local 
factory branches for several years, 
has already assumed his new duties. 





NORTH & JUDD CO. 
SURPLUS REDUCED 
New Britain, Conn., Sep*. 9. 
North & Judd Manufacturing Com- 
pany, automobile hardware, had its 
surplus reduced from $643,113.83 to 
$500,541.58 from July 1, 1931, to June 
30, 1932, according to a statement 
issued to stockholders Friday in con- 
nection with a call for the annual 
meeting of stockholders to be held 
at 2 p. m. Monday, September 19. 
Earnings after reserves 
$105,455.99, while depreciation 
amounted to $98,746.08, leaving net 
profit of $6,790.91, which brought the 
surplus to $650,541.58. Dividends of 
$150,000 were paid during the year, 
leaving the surplus on June 30 last 
at $500, 541.58. 


HUPP WINS ‘AWARD 


Detroit, Mich. Sept. 9—A new 
Hupmobile eight has won the high- 
est award in the Cannes Interna- 
tional Body competition for the best 
aerodynamic body design. Hupmo- 
bile’s triumph was announced in a 
cable to Dubois Young, president of 
the company, from Ray Loewy, in- 
ternationally known artist and con- 
sulting designer for the company’s 
1932 cars, 


totaled | 


ROCHE AND HUMPHREY 
SWITCH G. M. POSITIONS 
Louisville, Ky., Sept. 9. — P. W. 
Roche, manager of the Louisville 
division of General Motor Truck 
Company, and D. E. Humphreys, 
manager of the Nashville division 
of the same company, have recently 
traded positions, Roche going to 
Nashville and Humphreys to Louis- 
ville. 


MACK POMOTES SHAW 
Davenport, Ia., Sept. 9—Ward N. 
Shaw, manager of the Davenport 
branch of Mack Trucks, Inc., has 
been promoted to manager of the 
company’s branch at Cincinnati, O., 
the change to be effective September 
15. He will be succeeded here by 
William Schurr, Indianapolis. 


BURKETT PROMOTED 

Dallas, Tex., Sept. 9.—R. L. Davies, 
assistant manager of the Dallas 
Ford branch, Grand Avenue, has 
been placed in charge of the plant. 
Harry J. Burkett, for the last two 
years manager of the plant, has 
been transferred to Houston, where 
he will assume charge of the Ford 
branch, 





Pret oN 


wea 





Mf OEOEEEe_—_ 





AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 10, 1932 





























OF PRESENT AMERICAN PASSENGER CAR MODELS 





















Manufacturers of 


Own |S 54. | Own | Alem | 16x5.25 | Automotive Vehicles 


Equip with 


ROSS 


Roller 
Mounted 
‘CAM AND LEVER 


Steering 
| = 


This is the most efficient 
isteering gear ever devel- 
oped and therefore is the 


easiest steering, regardless 





of the type of tires used. 


* 
See Fifth 


Column to Left 


Please see the fifth column 
to the left, giving steering 
gear information. Notice 
the outstanding Ross pre- 
dominance. This preference 
‘for Ross exists not only 
in the passenger car field, 
but in the truck and bus 
field and other divisions of 
the automotive industry as 
well. Passenger Car figures 
are: 





ROSS 


7c | Transmission | 2 | | . : 
5 a, | Be | ) ig E | ¥ |g et ag | 
Make and Model | + © sé e < © |s| © < o |i = a be ne 
ce 33 et 2 ) ¢ | S| e | ot > & Su Ee ne g 
|£E 62 | §3 Fle /R| ‘Tre [ae § s |f $8 | &$ £2 | $6| & 
vad | a =o Cn o = ia: | 4 e | @ nS | we nn Om = 
Auburn 8-100 | Chain” -R |*Del-R-S S | | - - 0 *4.70 | oss |S 56% | Own | Bijur |*17x5.90 
Aubera 12-160 | Link _Dei-R *“Del-R-S Long | D | 3 | SM-LGS-F |M;Col % | *408 | Bendix Ross | S 56% | Own | Bijur |*17x6 00 
Austin | Gear Aut-L |*Aut-L_ Rock | WG{3 | — |S |Sal % | 525|M Say-B | Cant | Own | Al-Z | 18x3.75 
Buick 32-50 | Tex Del-R | Del-R “Own | O |3|SM-Own-F |Oj| Own % | 460/ Own Sag|S56 |Own | Al-Z | 18x5.50 
Buick 32-60 | Tex Del-R | Del-R *Own | O | 3 | SM-Own-F | O| Own \% | 454 ; Own Sag | S 55% | Own Al-Z | 18x6.00 
Buick 32-80 | Tex Del-R | Del-R *Own | O |3|SM-Own-F | O} Own % | 4.27 | Own Sag | S 58% | Own ,| Al-Z | 18x7.00 
Buick 32-90 | Tex Del-R | Del-R_ *Own | O | 3 | SM-Own-F | O|} Own % | 4.36, Own Sag | S 58% | Own Al-Z | 18x7.00 
Cadillac 355 B | Morse Del-R | Del-R “Own, O | 3 | SM |S | Own % | 460; OwnM Sag/S58 | Own | Alem | 17x7.00 
Cadillac 370 B | Morse Del-R | Del-R ‘*Own; O |3jSM |S|Own % | 480/OwnM Sag{S58 | Own Alem | 17x7.50 
Cadillac 452 B__| Morse Del-R | Del-R *Own| O |3/!SM 1S |}Own % | 464 | OwnM Sag |S 60 | Own ; Alem | 18x7.50 
Chevrolet | Gear __Del-R |*Del-R Own ; O | 3; SM-F {—| Own % | 410\|M 
Chrysler 6 | Chain Del-R | Del-R i—] O|3]|O-F }—|Own % | 460;H Own | S 53% | —— | Alem | 18x550/| 
Chrysler 8 | Chain Del-R ; Del-R *— | O | 4] O-P |—]Own % | 430°: H Gem |S 54% | — | Al-Z { 17x6.50 
Chrysler Imp. 8 Chain Del-R | Del-R *— | O | 4) O-F {|—|Own % | 410; H Gem | 8 574 |{|—— | Al-Z | 17x7.00 
Chrysler Imp. 8 cus.) Chain Del-R | Del-R *—| O |4)|0O-F |—j] Own % { 410)H Gem |S 57% |—— | Al-Z | 17x750 
Cord (Fr. Wh, Dr.) | Link _Del-R |*Del-R” Long | D | 3 | — | *|Col PF | 480|H Gem |S 62 | Own | Bijur | 18x7.00 
De Soto Six | Chain Del-R | Del-R fOwn| O | 3 | O-F }—| Own % | 4621H Own | S 53% |—— | Alem | 18x5.25 
De Vaux 6-80 —_—| Morse Aut-L |*Aut-L Borg | W]3 | W-F ;}S/fAD % | 440|M iW [S 54% | Tryon | Al-Z | 19x5 25 
Dodge Six D L | Chain Del-R | — i—| O|3|— F ]—| Own 4 | 460/H Own |S 54% | —— | Al-Z | 18x5 50 
Dodge Eight D K | Chain Del-R | Del-R ‘—|O|3|—F }—|Own % | 410/|H Gem |S55 |—— __; Al-Z - | 18x6.00 
Essex Terraplane Gear Aut-L |*Aut-L Own} O | 3 | SM — }S {Own % | —| Bendix Gem | S 48 Own | Alem | 17x55 
Essex-Gr. Su. 6 — Morse Aut-L |*Aut-L-S *Own| O {| 3 | SM-WG-F |S }Own % | 4.63, Bendix Gem |S 54% | Own | Alem | 18X5.25 | 
Ford A | Var-G Own |*Own Own | O |3| SM {}Oj;Own % | 411)M Gem | S-Tr 39; Own {| Al-Z | 185.25 | 
Ford V8 __| Var-G_ Own |*Own Own! O |3| SM {|O};Own % | 411 |M Gem | S-Tr_ | Own | Al-Z | 18x5.25 
Franklin Series 16 | Chain Del-R |*Del-R-S Br-L | W | 3 | SM-BW-F |Mj|Own % | 473 |H Gem | El 42 |—— | Al-Z | 19x650 
Franklin V-12 | Chain Del-R |*Del-R-S Long | W|3|SM-BW-F |M/Col % | 510 |H Ross |S 60 | Fat Al-Z | 17x7.50 
Graham 6 (1933) | Link Del-R]| Del-R “Long |WG) 3) SM }U0|Sal % | 455|H Ross |S 54 | ERS | Al-Z | 17x6.00 
Graham 6 | Link Del-R | Del-R Long | WG| 3 | WG-F {Uj|}Sal % | 445|H Ross {|S 54 | ERS Al-Z | 17x5.50 
Graham 8 | Link Del-R | Del-R Long |WG!|3|]SM-WG-F |S |Sal % | 430{!H Ross | S 54 | ERS | Al-Z | (17x6.00 
Hudson Gr. 8 | Morse Aut-L |*Aut-L-S “Own; O | 3 | SM-WG-F |S | Own % | 74.63 | Bendix Gem |S 54% | Own | Alem (*17x6.00 
Hupmobile 216 | Chain Aut-L |*A-L-S-§ Borg | WG)|3 | SM-WG-F | Mj Spic % | 454|M Ross | S53. | Tryon | Al-Z | 18x5.50 
Hupmobile 222 | Morse Aut-L |*A-L-S-§ Borg | WG/| 3 | SM-WG-F |U {Own % | 436,M Gem | S 57% | Rub-B ; Al-Z | 17x6.00 
Hupmobile 226 | Morse Aut-L |*A-L-S-§ Long | D |3|SM-DG-F |U|Own % | 436 |M Gem | S 57% | Rub-B ; Al-Z | 17x650 
La Salle 345 B_ | Morse Del-R | Del-R Own | O |3 | SM |S | Own % | 460|OwnM SagiS58 | Own | Alem | 17x7.00 
Lincoin V-8 | Chain Aut-L |*Aut-L Long | O | 3 | SM-F }/S | Own F | 458 |*Bendix Own|S 62 | Own , Alem | 18x7.00 
Lincein V-12 | Chain Aut-L |*Aut-L Long | O | 3 | SM-F {S| Own F | 458 |*Bendix Own |S 62 | Own |, Alem | 18x7.50 
Marmeon 8 | Diam Del-R |*Del-R *—;D13|SM |S | Spic % | 408 | Bendix Ross|S57 | Tryon , Alem | 18x6.00 
Marmon 16 | Diam Del-R | Del-R Rus | M{3!SM |S | Spic % | 3.78 | Bendix Ross | S 59% | ** Alem | 18x7.00 
Nash "ig Six ___| Chain Aut-L |*A-L-S-§ Borg | O |3|SM-DG-F |Oj Own % | 470, M Ross |S 54 | ERS | Alem | 18Xx5.25 
Nash Stand. Eight; Chain Aut-L |*A-L-S-§ Borg | O |3|SM-DG-F |0Oj| Own % | 444{M Ross |S 54 | ERS | Alem | 18x550 
Nash Spec. Eight | Chain *Aut-L |*A-L-S-§ Borg | O | 3 | SM-DG-F | O/| Own % | 443 | Bendix Gem | S 55% | * | Bijur | 17x6.50 
Nash Adv. Eight | Chain *Aut-L |*A-L-S-§ Borg | O | 3j|SM-DG-F |O]| Own % | 450 | Bendix Gem | 8 57% | * | Bijur | 18x7.00 
Nash Ambas. Eight Chain *Aut-L \*A-L-S-§ Borg | O | 3| SM-DG-F | Oj; Own % | 450; Bendix Gem |S 57% | * | Bijur_| 18x7.00 
Oldsmobile F-32 | Chain Del-R | Del-R Borg | M|3{SM-DG-F |S |Own % | 456 | Bendix Sag | S 544% | Tryon | Al-Z | 17x6.00 
Oldsmobile L-32 | Chain Del-R | Del-R Borg | M|3|SM-DG-F |Sj|Own % | 477) Bendix Sag |S 54% | Tryon | Al-Z | 17x6.00 
Packard Twin Six | Morse Aut-L |*Dyn *Long | O | 3 | SMF |M|Own % | 4.69 |*M Own | S 60% | Own Bijur | 18x7.50 
Packard Stan. 8 | Morse NE |*Dyn Long | O |3| SM |M|Own % | 466{M Own | S 60% | Own’ | Bijur | 19x6.50 
Packard De L.8 | Morse NE |*Dyn Long | O | 3 {SM | M}|Own % | 466|M Own | S 60% | Own =| Bijur | 19x7.00 
Packard Light 8 | Morse NE |*Dyn *Long | O | 3 | SMF {S}Own % | 466|M Own |856 | Own Alem | 17x6.50 
Pierce-Arrow 54 | Chain Del-R |*Del-R-S Long | O |3|SM-WG-F |S|Own % | 442| Bendix Ross|S61 | Faf | Myers | 18x6.50 
Pierce- Arrow 52 | Chain Del-R |*Del-R-gs Long | O |3| SM-WG-F |S/|Own % | 4.42 | Bendix Ross|S 61 | Faf , Myers | 18x7.00 
Pierce-Arrow 53 | Chain Del-R |*Del-R-S Long | O |3| SM-WG-F |S|Own % | 458 | Bendix Ross |S 61 | Faf | Myers | 18x7.00 
Plymouth | Var Del-R | Del-R {Own | O | 3 | O-F |}O;Own % | 433 | H Own | S 53% |—— _| Al-Z | 18x9.25 
Pentiac 6 | Chain’ Del-R | Del-R Own | M)] 3) SM-BW-F)M)] Own % | 405 Bendix Sag|S54 |Inlox | Al-Z | 18x5.25 
Pontiac V-8 _| Link _Del-R | Del-R Own | M/|3|SM-BW-F |M|Own % | 422) Bendix Sag |S 54% { Inlox | Al-Z | 17x6.00 
Reo Fly. Cloud “S”| Chain Del-R |*Del-R-S Long | O | 3 | SM-F }S | Own % | 460|H Ross |S 55 |Tryon , Al-Z | 17x5.50 
Reo Royale Cust. | Morse Del-R ; Del-R-§ Long | O | 3 | SHG {Uj}Own % | 407|H Ross | 8 57% | Own | Far | 18x6.50 
Reo Royale | Morse Del-R | Del-R-§ Long | O | 3 | SHG |U | Own % | 407|H Ross | 8 57% | Own | Al-Z | 18x6.50 
Reo 8-25 | Link _Del-R |*Del-R Long | O | 3 | SHG | U | Own % | 490 | H oon 1 2 OS i Ove | SS 
Rockne 6-65 | Morse Aut-L /*Aut-L-S§ Borg |WG|3|SM-BW-F |M|Spic % | 455 | Bendix Ross|S54 | Tryon | Al-Z | 18x5.25 
Rockne 6-75 | Chain Aut-L |*Aut-L-S Long | WG{ 3 {| SM-BW-F | M/Own % | 4.73 | Bendix Ross |S 54 | Tryon | Al-Z | 18x5.50 
Studebaker 6-55 | Chain Del-R |*Del-R-S Long | O | 3 | SM-BW-F |S |Own % | 4.27/| Bendix Ross|554 | Tryon | Alem | 18x5 50 | 
Studebaker Dict, 62, Cel Del-R |*Del-R-S Long | O | 3 | SM-BW-F {S| Own % | 473 | Bendix Ross |S 54 | Tryon | Alem | 18x5 50 
Studebaker Com. 71| Cel Del-R |*Del-R-S Long | O | 3 | SM-BW-F |S /|Own % | 473 | Bendix Ross !S 56 | Fal | Alem | 18x600 | 
Studebaker Pres. 91; Var-G Del-R |*Del-R-S Borg | O | 3 | SM-BW-F |S | Own % | 431 | Bendix Ross |S 60 | Faf Alem | 18x6.50 
Stutz LAA | Link Del-R | Del-R Borg | D | 4|—— )U | Sal % | 510|H Gem |S 60 | Own | Bijur | 19x6.50 | 
Stutz SV-16 | Link Del-R | Del-R Long | M|3/|SM {M|Tim % | 475|H Gem | S 62% | Own | Bijur {*18x7.00)| 
Stutz DV-32 | Link  Del-R | Del-R Long | M/|3 | SM |MjiTim % | 450|H Gem | S 62% | Own _| Bijur_|*18x7.00 
Willys-Over. 6-90 A; Link Aut-L |*Aut-L-S Own | O | 3 | SM-P |S | Own % | 4.60 | Bendix Ownj|S51 | Tryon | Alem | 18x525 
Willys-Over. 8-88 A| Link Aut-L |*Aut-L-S Borg | O | 3 | SM-F |S | Own % | 440 | Bendix Ross|S 56 | Tryon , Alem | 18x5.50 
Willys-Knight 66E | Link Aut-L /*Aut-L-S Rock | O |3|SM-F {S|Own % | 418 | Bendix Ross 1856 | Tryon Alem | 17x600 





KEY TO ABBREVIATIONS 


Weight — iAustin standard 2 passenger 
coupe Stute DV 145-inch whee) base 
weighs 5,352. fTudor sedan. 

Engine make—Con. Continental: Lyc. Ly- 
coming. ‘Air-cooled with spot tempera- 
ture control tThermo syphon water 
circulation. §Floating power. 

Thermestat—Bish-Bab. Bishop & Babcock 
Doie. Dole Valve Co., Chicago, Ill.; . ul, 
Fulton Co.; Har. Harrison; Pines, Pines 
Winterfront. 

Valve arramgement—L, L head; H, hori- 
zontal; O, overhead; K, sleeve valve; 
HO, Horizenta) Opposed 

Piston Material—*Alum, aluminum with 
invar struts. Alum. aluminum alloy CI 
cast iron. Lo-Ex, Aluminum Corporation 
of America 

@il Purifier—Han, Handy; AC, AC Spark 
Plug Company; Fle, Floato; Cuno, Cuno 
Engineering Corp.; Pur, Purolator. 
+tUsing AC with Floato attachment. 
**Using both AC and Purolator. 

Fuel Cleaner—AC, AC Spark Plug Co.; Ste, 
Stewart-Warner; Til, Tillotson; V-S, ~ an 
Sicklen 

Carboretor—Sch, Wheeler Schebler; Zen, 
Zenith; Mar, Marvel; Car, Carter; Str, 
Stromberg; DL, Detroit Lubricator; Til. 
Tillotson; B&B, Ball & Ball; *Designed 
by Chrysler, made by Carter Carburetor 
Company. 

Air Cleaner—AC, AC Spark Plug Com- 
pany; AM, Air Maze; Un, United: Til, 
Tilletson. 

front End Drive—Link, Link Belt; Tex, 
Texolite; Cel, Celeron; Diam, Diamond 
Chain; Morse, Morse Chain Company; 
Var, various makes gf chains; Var-G, 
various makes of gears. 

ignition, Generator and Starter—Aut-L, 
Auto-Lite; A-L, Auto-Lite; Del-R, Delco- 
Remy; Dyn, Owen-Dyneto Corp.; N £E, 
North East. 

“Nash.—Indicates twin ignition. 
*Bendix starter used. S—Startix equipped. 
§Startix optienal equipment. 





Clutch—Borg, Borg & Beck; Br-L, Brown- 
Rock, Rockford Machine; Long, 
Russell 
Clutch Control. 
tAutomatic clutch optiona] at additiona! 


Lipe; 


Leng Clutch Company; 


Mfg. Co. *Bendix 


cost. 


Transmission Maké—D, Detroit Gear; WG, 
Warner Gear Company; M, Muncie Gear 


Rus, 


Company; O, Own; W, Warner Corp. 


Transmission Type—DG, Detroit Gear & 
LGS, The LGS Corp.; F, 
Free Wheeling; SM, Synchro Mesh; BW 
WG, Warner Gear Co.; 
SHG, Gynchronized Herringbone Gear; 


Machine Co.; 
Borg-Warner; 


Oo, Own, 


Universals—U, Detroit Universal Products; 
8. Spicer Mfg. Corp.; O, Own; M, Me- 


chanics Universal Joint Company. 


*Cord using Detroit Universal Products 


and Mechanical Universa) Joint Co. 


Rear Axle—Col, Columbia; 
Spic, Spicer Mfg. Corp.; 


%, 


42, Semi-flotation; 
full floating. 


% floating: 


tAdams used on custom models. 


| Ratie—*Dual ratio optional; tHudson 132- 
in. wheel base models have rear axie 


ratio of 5.10. 


Brakes — H, hydraulic; 


’ 


Bendix, Bendix Brake Corp. 


with Vacuum .Booster 


Steering Gear—Gem, Gemmer; 
Gear and Tool Company; Sag, Seginaw; 
Say-B. Saylor-Beal) Manufacturing Com- 

W, Warner Corp.; 


pany; 
custom models. 


Rear Springs — S. semi-elliptic; 
semi-cantilever: 


elliptic; Cant, 
Semi-transverse. 


Spring Shackles — Tryon, 


Company; Rub B, Rubber Shock Insu- 

later Company; Faf, Fafnir Bearings 

Company; ERS, Eaton Products, [nc.: 

Inlox, Inland Mfg. Co. ‘*Own, front. 

ERS, rear. 

ne both Rubber-B and Fafnir. 
Chassis Lubricator—Alem, Alemite; Al-Z, 


Alemite Zerk; Bijur, 


M, 


tRoss 


El, 


Bijur Lubricating 











Sal, Salisbury; 
Tim, iamkew; 


mechanical; 
“Equipped 


Ross, Russ 


used on 


full 
8-Tr. 


Willys-Morrow 


Ford Resumption Cheers 





(Continued from Page 1) 


with the smallest number of current 
models remaining unsold that it 
has had for years. This means that 
the decks will be cleared for action 
and the dealers ready to take on 
1933 activities without the worry of 
unsold 1932 models. 

Executives returning from the 
field tell of generally improving 
conditions which leads to the hope 
of a betterment in automobile sales. 

John C. Chick, Cadillac-La Salle 
sales manager, is one who has been 
out on the road and who comes 
back telling that many of the cot- 
ton mills in the South are working 


on day and night shifts; that there | 


are evidences of increased activity in 
other sections, too, and that the 
conviction is that business is defin- 
itelly moving upward, expressed by 





Corp.; Far. Farval. Myers - Chassis 
Lubricating Co. 
Tires—Auburn 8 custom models equipped 
with 17x6.00. 
*Hudson 132-in. wheel base models 
equipped with tires 17x6.50. Stutz 145- 
inch wheelbase models have 20x7.00 


tires 


business men in nearly every city he 
visited. 

“Cadillac sales figures for August 
also bear out the conclusion that the 
buying spirit is increasing,” says 
Chick. “For the first time in many 
years our August sales this year ex- 
ceeded the July figures, and this re- 
markable unseasonal upturn gives 
every evidence of 
through September.” 


COMET LEASES FIfTH 
STORE IN HUDSON COUNTY 
Jersey City, 
Comet Auto Stores has leased the 
corner store in the building at the 
northwest corner of the Boulevard 
and Newark Ave. The new lease 
also provides for an additional term 
to continue the occupancy of the 
space now occupied by the tenant 
in the building which consists of 
another store and two upper floors. 
Alterations are planned to modern- 
ize and combine both stores into 
one. The Comet Auto Stores now 
operate four branches in Hudson 
county. 


continuing | 


N. J., Sept. 9.—The | 


| 


| 12 


26 


| First Competitor 
| 19 


Second Competitor 


Third Competitor 


1 


Build their own 


12 


x amine Rs 
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MEMBERS RUSH TO GET 
SPACE AT THE JOINT | 
SHOW IN DETROIT 


(Continued from Page 1) 


ments. General belief that 1933 will 
be a much better business year will 
bring out these improved lines at | 
the show, 

Inasmuch as the show actually is | 
an advance exhibition of these new 
products, jobbers in attendance will 
have the first opportunity to start | 
the new year with lines that will 
prove attractive and profitable to 
their dealer customers. 

The following is the list of com- 
panies whose contracts and remit- 
tances have already been received: 

A. C. Spark Plug Co.. Flint, Mich.; 
Accurate Parts Mfg. Co., Cleveland, 
O.; Acme White Lead & Color 
Works, Detroit, Mich.; Adams 
Grease Gun Corp., New York; Al- 
bestos Corp., Philadelphia, Pa.; Al- 
metal Universal Joint Co., Cleve- 
land, O.; Aluminum Industries, Inc., | 
Cincinnati, O.; American Hammered 
Piston Ring Co., Baltimore, Ma.; | 
Armstrong Cork Co., Lancaster, Pa.; 
Aro Equipment Co., Bryan, O.; Au- ! 
tomobile Digest, Cincinnati. O. 








Baltimore Paint & Color Works, | 
Baltimore, Md.; Belden Mfg. Co., | 
Chicago; Berry Bros. Inc:, Detroit, | 
Mich.; Black & Decker Mig. Co.., 
Towson, Md.; Blackhawk Mig. Co., 
Milwaukee, Wis.; Bond Electric | 
Corp., Jersey City, N. J.; Bonney | 


Forge & Tool Works, Allentown, Pa.; 
Brandt-Warner Mfg. Co.. York, Pa.; 
Brunner Mfg Co., Utiac, N. Y.; 
Burd Piston Ring Co., Rockford, II1.; 
Burgess Battery Co., Freeport, 1; 
Burgess-Norton Mfg. Co., Geneva, 
1ll.; Burroughs Adding Machine Co., 
Detroit, Mich. 

Carborundum Company, Niagara | 
Falls, N. Y.; Catalog Association. | 
Chicago; Champion Spark Plug Co.., 
Toledo, O.; Chilton Class Journal 


Co., Philadelphia, Pa.; Cincinnati 
Ball Crank Co., Cincinnati. O.: 
Cloyes Gear Works, Cleveland, O.; | 


Cuno Egineering Corp., Meriden, 





O.; Ditzler Color Co., Detroit, Mich.; 


E. I. du Pont de Nemours & Co., 


Inc., Detroit, Mich.; Duro Metal 


| Products Co., Chicago. 


E. Edelmann & Co., Chicago; Elite 
Mfg. Co., Ashland, O.; Emsco As- 
bestos Co., Downey, Cal. 


Federal-Mogul Corp.., Detroit, 


'Mich.; Felt Products Mfg. Co., Chi- 


eago; Ferguson Pub. Co., New York; 
Ferodo and Asbestos, Inc., New 
Brunswick, N. J.; Fitzgerald Mfg. 
Co., Torrington, Conn.; W. D. Fore- 
man, Chicago; Fostoria Pressed 
Steel Corp.; Fostoria, O.; French 
Battery Co., Madison, Wis. 

Garlock Packing Co., Palmyra, N. 
Y.; Gates Rubber Co., Denver, Col.; 
Gatke Corporation, Chicago; Gen- 
eral Electric Co., Cleveland, O.; L. H. 
Gilmer Co., Philadelphia, Pa.; Gould 
Storage Battery Co., Depew, N. Y.; 


Guaranteed Parts Co. Inc., New 
York city. 
Hall Mfg. Co., Toledo, O.; Hast- | 


ings Mfg. Co., Hastings, Mich.: The | 
Heinn Co., Milwaukee, Wis.; John C. 


| Hoof Co., Chicago. 


Imperial Brass Mfg. Co., Chicago; 
Ingersoll-Rand Co., New York city; 
Irving-Cloud Pub. Co., Chicago 

Jadson Motor Products Co., Bell, 
| Cal.; Jambor Tool & Stamping Co., | 
Milwaukee, Wis.; Johns-Manville 
Corp., New York city. 

K-D .Mfg. Co., Lancaster, Pa.; 


Kant-Rust Products Corp., Rahway, | 
N. J.; Keystone Reamer & Tool Co., | 


Millersburg, Pa.: King uality Prod- 


! ucts Co., St. Louis, Mo. 


Lempco Products, Inc., 
O.; Link-Belt Co., Indianapolis, Ind. 

McAleer Mfg. Co., Detroit, Mich.; 
McCord Radiator & Mfg. Co., De- 
troit, Mich.; McQuay-Norris Mfg. 
Co., St. Louis, Mo.; Maremont Mfg. 
Co., Chicago; Monark Battery Corp., 


Chicago; Motor, New York city; Mo- | 


tor Service Magazine, Chicago; MRC 
Bearings Service Co., Jamestown, N. | 


Y.; Multibestos Co., Cambridge, 
Mass. 

National Carbon Co., New York 
city; National Credit Office, Inc.., | 


Cleveland, O.; National Motor Bear- 
ing Co., San Francisco, Cal.: Norma- 


Bedford, | 


Pratt Mfg. Co., Joliet, Ill; Price 
Battery Corp., Philadelphia, Pa.; | 
Pyrene Mfg. Co., Newark, N. J. 


Ramsey Accessories Mfg. Corp., 


port, Conn.; Rottler Boring Bar Co., 
Inc., Seattle, Wash; William & Har- 
vey Rowland, Inc., Philadelphia, Pa.; 
Russell Mfg. Co., Middletown, Conn. 

Schwarze Electric Co., Adrian, 
Mich.; Sealed Power Corp., Muske- 
| gon, Mich.; Sewall Paint & Varnish 
Co., Kansas City, Mo.; Service 
Spring Co., Indianapolis, Ind.; Sher- 
win-Williams Co., Cleveland, O.; 
Simmons Mfg. Co., Cleveland, O.; 
Simoniz Mfg. Co., Chicago; SKF 
Industries, Inc., New York city; 
Smalley Accessories Corp., Chicago; 
Southern Automobile Journal, At- 
lanta, Ga.; C. Spiro Mfg. Co., Dobbs 
Ferry, N. Y.; Standard Motor Prod- 





ucts, Inc., L. I. City, N. Y.; L. S. 
| Starrett Co., Athol, Mass.; Steelcote 
| Mfg. Co., St. Louis, Mo.; Stevens- 
| Walden, Inc., Worcester, Mass.; 


| Stover Mfg. & Engine Co., Freeport, 
| Til. 

Triple-A-Specialty Co., Chicago; 
| Thermoid Rubber Co., Trenton, N. 
| J.; Thompson Products, Inc., Cleve- 
land, O.: Timken Roller Bearing 
Service and Sales Co., Canton, O.; 
Titeflex Metal Hose Co., Newark, 
N. J.; Trico Products Corp., Buffalo, 
N. Y.; J. A. Tumbler Laboratories, 
Baltimore, Md.; Tung Sol Lamp 
| Works, Newark, N. J. 

United American Bosch Corp., 
Springfield, Mass.; U. S. Axle Co., 
Inc., Pottstown, Pa.; U. S. Asbestos 
Division of Raybestos-Manhattan, 
Inc., Manheim, Pa.; USL Battery 
Corporation, Niagara Falls, N. Y.; 
oa Drop Forge & Tool Co., Utica, 





|'N 


‘ven Dorn Electric Tool Co., Tow- 
son, Md.; Van Norman Machine 
Tool Co., Springfield, Mass.; Vellu- 
'moid Company, Worcester, Mass.; 
Victor*Mfg. & Gasket Co., Chicago; 


| Vichek Tool Co., Cleveland, Ohio. 
Warner-Patterson Co., Chicago; 
Watervliet Tool Co., Inc., Albany, 


N. Y.: Wel-Ever Piston Ring Co., 


| St. Louis, Mo.; Raybestos division of | 
Raybestos-Manhattan, Inc., Bridge- | 








| 

| 

| CHICAGO 
| 

Under the heading of “Optimism 
in Business,” the Chicago Automo- 
bile Trade Asociation points out a 
number of encouraging factors in 
the present situation, such as the 
upward movement in the stock mar- 
ket, the Jowest inventories in twen- 
ty-five years, and a stiffening in 
commodity prices. The message to 
the dealer body continues: “A rush 
to replenish supplies may not be far 
distant. Let us be ready to gather 
our share of the motor car business 
by putting both our mental and 
physical house in order.” 

* * * 

On the subject of increasing the 
gasoline tax by two cents a gallon, 
Chicago dealers in their opposition 
have a staunch supporter in the 
National Association of Finance 
Companies. Milan V. Ayres, eco- 
nomic analyst of the association, 
| has prepared a comprehensive chart 
which shows that high gasoline 
taxes have a direct effect in reduc- 
ing the number of automobiles in 
use in any state. 

. . * 

The Graham-Paige forces are 
also doing some “pointing with 
pride,” what with August ending up 
as the biggest used car month in 
1932 for the Bird-Sykes Company. 
George H. Bird, president, reports 
the delivery of eighty-nine units, 
twenty more than in the year’s best 
month up to then. Inventories were 
reduced by seventy-five cars, now 
| standing at seventy-five, the lowest 
jin the past twelve years. 


| SEATTLE 


A. W. Hauck, manager of Puget 
Sound Motors, Pierce-Arrow deal- 
ers, is improving the service end of 
his business. He has just installed 





Hoffman Bearings Corp., Stamford, | Toledo, @hio; Westinghouse Lamp a new lubrication department, with 


Conn. 
P & D Mfg. Co., Long Island City, 


Whitaker Bat- 
N. Kansas City, 
Hartford, 


Co., New York city; 
| tery Supply Co., 


Conn.; Curtis Pneumatic Machinery | N, Y.; Packard Electric Co., Warren,| Mo.; Whitney Mfg. Co., 

Co., St. Louis, Mo.. O.; Pep Mfg. Co., Inc., New York} Conn.; Wilkening Mfg. Co., Phila- 
Dalton & Balch, Inc., Chicago; |city; Perfect Circle Co., Hagers-| delphia, Pa.; J. H. Williams Co., 

Ray Day Piston Corp.. Detroit.|town, Ind.; Permatex Co. Inc.,| New York city. 

Mich.; De Luxe Products Corp., La | Sheepshead Bay, N. Y.; Powell Muf-| “X” Laboratories, Inc., New York 

Porte, Ind.; De Vilbiss Co., Toledo, fler Co., Utica, N. Y.; William E. city. 





some new equipment. This includes 

the program as outlined by Quaker 

| State in its “Roll-o-Miles” system. 
* * >. 


Delegates will be sent by the 
Seattle Automobile Dealers Asso- 
ciatione to the Good Roads state 
convention, to be held in Spokane, 














Dealer Activities 





Septtember 23-24. This is an im- 
portant annual affair of great in- 
terest to dealers, as its influence is 
felt in highway development. 

7 * + 


R. P. Lewis, sales manager for 
Sands Motor Company went to Lake 
Crescent over Labor Day, returning 
with his family, who spent a month 
in that locality, enjoying a vaca- 
tion, 

* * 7 

P. E. Sands is back from Camp 
Ovington on Crescent Lake, wher? 
he spent two weeks vacation. 


COMPLETE STUDY 
OF TRUCK TRANSPORT 


(Continued from Page 1) 


Roads, Department of Agriculture 
and the Bureau of Foreign and Do- 
mestic Commerce, Department of 
Commerce. The principal objects 
of the investigation were stated to 
have been to secure available data 
}On motor equipment in use, particu- 
larly as to types and weights of ve- 
hicles, radius of haul and costs of 
operation. 

The report stated that the infor- 
mation used in the survey was se- 
cured through personal interviews 
from 217 motor trucking concerns 
in forty-one states and the District 
of Columbia. 

Comprehensive figures on operat- 
ing costs were found to be scarce, it 
| was declared. The rapid growth of 
|the industry, the large proportions 
|Of small-scale operations and un- 
stable competitive conditions were 
cited as the most important reasons 
for the inadequacy of accounts and 
records. 

The section of the bulletin deal- 
ing with transportation costs stated 
that the actual cost of commercial 
transportation over the highways is 
difficult to obtain, and only com- 
paratively meager knowledge is 
available from present records. A 








comprehensive summary of this re- 


port will appear in Automotive 
Daily News next week. | 


Cumulative New Passenger Car Registration Statistics, August, 1932 
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